TOPICAL DIRECTORY &« INDEX

SIMPLEXITY

THE MARKETING FUNDAMENTALS THAT
GREW INTO 17 CONSECUTIVE 6-FIGURE YEARS



SIMPLEXITY
TOPICAL
DIRECTORY

Organized by Strategic Category

REVENUE STRATEGIES

* $100,000 Funnel — 551-565

« $197 Licensing Package Model — 459

«  $20 Monthly Membership Model — 459

«  $497 Four-Week Eclass Model — 459

«  $7 Offer Example — 439

« $7 Price Point — 772-777

«  $8335 Monthly Goal — 556

* $97 Done For You Service Model — 459

*  $97 Information Product Model — 459

«  $97 Minimum Rule — 144

» 2 for 1 Special — 355-356

e 24-Hour Product Creation Cheat Sheet — 198, 201
» 2Checkout— 721

+ 3-Part Plan — 450

* 50% Commission — 46-47, 62, 73-74, 62, 96-97, 62
*  50% Profit Philosophy — 885

* A-B-C System — 711

» Accounting Services — 484

* Adding Value — 29, 33-34, 49, 53-54, 76, 80-81, 99, 103-104
» Additional Earning Potential — 668

* Adsense — 889

» Affiliate Contests — 59-60, 86-87, 109-110

» Affiliate Incentives — 58-60, 85-87, 108-110

+ Affiliate Links — 717, 719

» Affiliate Marketing — 14, 36, 56, 83, 91, 106, 114, 888-889
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+ Affiliate Offers — 736

» Affiliate Product Research — 719-720

» Affiliate Products — 519

» Ala Carte Offerings — 768

* Annual PLR Event — 145

* Auto-Shipping — 562

« Automated Profit Generators — 72, 95

* Average Order Value — 335-336

» Back Door Strategy — 81, 104

+ Backend — 460

» Backend Offer Pages — 718-720

* Backend Offers — 772

» Backend Product — 556, 560, 563

» Backend Product Examples — 718

+ Backend Profit — 332

+ Backend Revenue — 498-499, 507-509

» Backend Sales — 710, 718-720, 725, 851, 856
* Backend Sales Opportunities — 647, 656-657
* Benefit Sharing — 892-893

+ Benefit-Driven Description — 616

» Benefits Highlighting — 38, 58, 85, 108

» Benefits Of Product Splintering — 770-772

* Bonus Relevance — 755

+ Bonuses — 704, 754-755

* Break Even — 772

* Break-Even Point — 840, 845, 847, 851, 852
* Break-Even Strategy — 439

» Browser To Buyer Conversion — 202, 205

+ Budget-Based Selection — 490

e Build A Sales Machine — 450, 459-460

» Bullet Points — 35, 38, 55, 58, 82, 85, 105, 108

+ Call To Action — 17, 39, 28, 35, 39, 59, 48, 55, 59, 86, 75, 82, 86, 109, 98, 105, 109,
464-466, 475, 477, 572-573, 585, 673, 705-706, 729, 731, 755, 773, 803, 808, 869-
870, 893

« Call To Action At Close — 91, 114

* Case Studies As Marketing — 16-17, 38-39, 58-59, 85-86, 108-109
*  Churn And Burn Model — 553

* Click-Through Rates — 860, 871, 891

» Coaching — 555, 561-562, 564, 735, 737, 343-347

» Coaching Services — 680

* Coming Soon Promo Email Template — 615

» Commission Positioning — 63, 90, 113

+ Commission Rate — 736

+ Commission Rates — 641-664
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* Commission Split — 883-885

+ Commission Structure — 46-47, 62, 73-74, 62, 96-97, 62, 175, 180, 717, 795-796
+ Comprehensive Coverage Claim — 702

+ Conditional Guarantee — 754

* Conformity Trigger — 784

* Consultation Retainer — 562

» Consulting — 555, 561-562, 564, 735

+ Consumables — 561-562

» Contentaire PLR Case Study — 134

* Contest Investment ROl — 59-60, 86-87, 109-110

» Contest Prize Structure — 59, 86, 109

» Contextualized Banners — 77, 100

» Conversion Rate Optimization — 808

+ Conversion Rates — 4, 9, 21, 26, 9, 21, 46, 9, 21, 73, 9, 21, 96, 9, 21, 645, 653
» Conversion Sequence — 515, 518-521

» Conversion Strategy — 151-155, 743

»  Copywriting Components — 38, 58, 85, 108

» Countdown Timers — 893

» Coupon Code — 179-180, 189-190, 669

+ CPA Offers — 889

* Cross Sell— 334

» Cross-Promotion — 443-444, 563-564, 640-664, 735, 738, 743
» Cross-Selling — 13, 35, 55, 82, 105

* Cross-Sells — 460

* Cross-Sells And Backends — 126

» Curiosity Arousal — 893-894

» Customer Acquisition Cost — 772, 334-335

e Customer Lifetime Value — 60, 87, 110, 460, 563, 734, 841, 844
» Customer Satisfaction First — 338

» Customer Service Quality — 683

* Customized Training Program — 340

* Deluxe Version — 348-354

» Direct Promo Email Template — 616-617

» Direct Response Pages — 79, 102

 Done For You Service — 459, 339-343

* Done-For-You Business Setup — 145-146

* Doubling Profits Through Splintering — 766, 770-771
* Download Page Upsell — 355-356

«  Download Reminder Box — 85-86, 108-109

* Drop-Shipping — 561-562

« Earncome — 161, 169

* Earncome.com Example — 355-356

» Easy Ordering Process — 757

* Eclass — 459
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 Ecovers — 633

* Email Coaching — 345-346

* Email Sequences — 891

Embedded Offers — 83, 106, 135-136

+ Emotional Marketing — 892

* Entry Price Range — 559

* Entry-Level Product — 559-560, 734-735, 737-738
* Entry-Level Products — 81, 91, 104, 114

* Exclusive Affiliate Deals — 66, 93, 116

* Exclusive Interview Incentive — 545

» Existing Products — 668-669

» Fast-Action Discount — 140-141

* Fire Sale — 442, 627

* Fixed-Term Membership — 500-501

* Flagship Product — 743

* Flash Sale — 669

* Flash Sale Strategy — 806

* Four-Door Conversion Model — 80-82, 103-105
* Free Product Updates — 684

* Front Door Strategy — 80-81, 103-104

* Front End Products — 771-772

* Frontend — 332

* Frontend Sales — 710, 725

» Frontend-Backend Model — 439

* Future Module Promise — 202

» Google Product Gravity — 635-636

» Greater Value Strategy — 21, 43, 63, 90, 113
* Guarantee — 754

* Hard Sell— 735

+ Higher Conversion Rate — 513-515

* How Benefits — 475

* Hybrid Products — 681

* Image Button — 893

* Imfoproducts.Com Case Study — 710, 718, 721
* Improving Conversions — 844-845

* In-Product Promotion — 563

* |ncentive Bonus — 174, 190-191

* Income Boost Strategy — 132, 133

* Information Products — 459, 676, 678, 690, 696
* Inner Circle Commission — 796

* Installment Period — 705

* Interview As Sellable Product — 547

* Keep Bonuses Policy — 705

+ Last Chance Email — 155, 188
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* Launch Pricing — 179-180

* Lead Magnet Monthly — 505-506

* Lead Selling — 890

» Licensing Package — 459

e Lifetime Commissions — 62-63, 89-90, 112-113
« Lifetime Visitor Value — 772

* Limited-Time Offers — 755

» List Monetization Checklist — 888-894

* Loss Leader — 559-560

* Low-Cost Front Package — 710

*  Maxbounty — 438, 889

» Maximize Affections — 468

* Maximizing Affiliate Earnings — 62-63, 89-90, 112-113
* Membership Site — 459, 557, 562

* Membership Sites — 736, 737-738

* Mid-Level Products — 735, 737-738

* Mid-Range Product — 560-561

* Milestone Rewards — 60, 87, 110

* Mini Site Desigh — 633

* Minimize Objections — 468

* Money-Back Guarantee — 705

* Monthly Membership Site — 497-504

* Monthly Profit Calculation — 498

* Multiple Entry Points — 560

* Multiple Price Points — 336

* Multiple Streams Of Income — 711, 725

» Natural Product Recommendations — 719-720

* Newsletter Advertising — 889

* No Brainer Purchase — 771

* Non-Buyer's Remorse — 350

* Numbers Game Mindset — 59-60, 86-87, 109-110
* Objection Handling — 155

» Objection Overcoming — 38-39, 41, 58-59, 61, 85-86, 88, 108-109, 111
* Objection-Handling Promo Email Template — 618-619
« Offer Creation — 124, 127

* One Time Offer Page — 337

* One-Page Advertisements — 16, 38, 58, 85, 108
* One-Time Fees — 735

* One-Time Investment — 705

* One-Time Offers — 460

* Open Rates — 860, 868, 872, 891

* Optional Purchase — 507

* Order Form — 735

* Order Form Upsell — 563
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* Order Fulfilment Page — 134

*  Order Fulfilment Services — 484

* Order Processing — 502

* Other Products By — 508

* Own Products Priority — 519

+ Paid Advertising Spots — 14, 36, 56, 83, 106

+ Pain Points — 467-468

+ Partner Backend Encoding — 717

» Partner Discounts — 685

+ Passive Income — 839

» Passive Income Stream — 710

* Passive Profit — 72, 95

» Passive Profit Generator — 79, 102

+ Payment Processing — 721

* Payment Terms — 487

+ Paypal — 134, 502, 563, 721

» Perceived Value — 157-158, 199-200, 678-687, 713, 737
* Performance Bonuses — 492

* Physical Products — 736, 737

* PLR Benefits — 135-136

* PLR Best Practices — 144-147

* PLR Licensing — 20, 42, 62, 89, 112, 640, 769-770
* PLR Licensing Strategy — 133

* PLR Recap Summary — 141

* PLR Setup Requirements — 134

* PLR-Based Paid Products — 626-627

» Postscript Usage — 894

* Pre-Selling — 152, 154, 464-466

* Predictable Income Base — 498

*  Premium Pricing — 133

* Premium Product — 852

* Premium Products — 91, 114, 459, 555-556, 560-561, 735, 737-738, 769-771
* Preselling Through Interviews — 528-529, 543-545
* Price Anchoring — 705, 753-754

* Price Breakdown — 754

* Price Comparison — 754

*  Price Justification — 753

* Price Presentation — 753-754

* Price Psychology — 687

» Pricing Strategy — 4, 8, 26, 30, 46, 50, 73, 77, 96, 100, 179-180, 193-194
* Primary Product Focus — 520

* Primary Profit Generator — 79, 102

* Product Bonus — 626

* Product Funnel — 332
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* Product Launch — 441, 801

* Product Launch Timeline — 7-10, 29-32, 49-52, 76-79, 99-102
* Product Package Strategy — 710, 712-713

* Product Promotion Guidelines — 519

*  Product Rotation — 32, 39, 52, 59, 79, 86, 102, 109

* Product Splintering — 768-777

* Product Strategy — 742-743

* Product Suite — 553, 738

* Product Suite Strategy — 459

* Product Vaults — 9, 20-21, 31, 42-43, 51, 62-63, 78, 89-90, 101, 112-113
* Product-Content Connection — 75, 85-86, 98, 108-109

» Professional Copywriting — 484

» Professional Salesletter — 701, 707

* Profit — 464, 475

* Profit Funnel — 6, 11-12, 28, 11-12, 48, 11-12, 75, 11-12, 98, 11-12
» Profit Per Transaction — 135, 460

» Profit Streams — 6, 12-14, 28, 12-14, 48, 12-14, 75, 12-14, 98, 12-14
» Profit Triggers — 73, 75-76, 96, 98-99

« Profitability Timeline — 745

* Profits Vault Case Study — 137-141

» Promotional Email Sequences — 615-619

* Promotional Progression — 155

* Quarterly PLR Release — 145

* Rapid Fire Residual Example — 545

*+ Recommended Resource Pages — 14-15, 36-37, 56-57, 83-84, 106-107
* Recommended Resources — 509

» Recurring Payments — 495, 497-499

* Red Flags — 889

* Redirect Links — 719

» Reformatting Existing Products — 852

* Regular Rewards Program — 682-683

* Related Offers — 507-508

* Related Product Selection — 718-719

* Relevancy Factor — 349

 Relevant Offer In Middle — 83-84, 106-107

* Repeat Customers — 460

* Repeat Purchase — 772

* Resell Rights — 658

* Residual Fees — 735

* Residual Income — 498, 557, 561-563

 Resource Box — 84-85, 107-108

* Resource Page — 508-509

* Revenue-Generating Tasks — 764

* Risk Reversal — 705

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved.



+ S.E.T.U.P. Guide — 551-565

*+ Saas— 562

+ Sales Boost Strategy — 797

» Sales Funnel — 459, 465, 553-555, 725, 732, 734-738, 743, 771, 842, 847
+ Sales Letter — 633

+ Sales Letters — 5, 9, 27, 31, 47,51, 74, 78, 97, 101
+ Sales Materials — 633

+ Sales Page — 465, 468, 502

» Sales Page Delivery — 161-162

» Sales Page Leaks — 757, 889

» Sales Page Strategy — 134, 137-141

» Sales Page Upsell — 337

» Sales Process Setup — 124

+ Sales Triggers — 784

* Scarcity — 755

» Scarcity And Urgency — 617, 619, 355

» Scarcity Tactics — 705-706

» Secondary Products — 520

+ Self-Liquidating Offer — 847

+ Self-Liquidating Offers — 772

» Sell Your Own Products — 888

+ Send Timing Optimization — 892

* Services — 735

+ Set It And Forget It Strategy — 330

+ Sidebar Banners — 90, 113

» Signature Products — 3-4, 25-26, 45-46, 72-73, 95-96
+ Simple Six-Figures — 448, 450

* Six Ways To Splinter Products — 773-775

+ Six-Week Product Cadence — 136

* Small Reports Fortune Example — 136

» Social Proof Integration — 606-608, 618

« Soft Call To Action — 34-35, 54-55, 81-82, 104-105
» Soft Sell — 735

» Software As Bonus — 682

* Solo Ads — 889

* Special Affiliate Incentives — 795

* Special Offers Strategy — 784

* Special Partner Commission Rates — 641, 643-644, 651
» Specific Module Awareness — 202

» Splintered Product — 669

» Splintering Products And Spin Offs — 847

* Spontaneous Purchase — 559

« Standout Product — 794

» Starting Point Formula — 461
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» Strong Call To Action — 39, 59, 86, 109
* Subject Line Optimization — 781-782, 890-891
» Targeted Offer — 450, 461

* Thank You Page — 735-736

* Thank You Page Promotion — 563

* Three-Piece Funnel Start — 565

* Three-Stage Process — 513, 515, 523
« Time Limits — 39, 59, 86, 109

* Top Vendor Analysis — 793

» Track And Test — 460, 870-873, 891

* Tripwire Product — 465

* Unadvertised Bonus Strategy — 147

* Unadvertised Bonuses — 39, 59, 86, 109
* Unconditional Guarantee — 754

» Unique Selling Position — 679

»  Unit Limits — 39, 59, 86, 109

* Upgrade Strategy — 769-770

* Upsell — 333-338

* Upsell Caution — 338

* Upsell Pricing Strategy — 342

*  Upselling — 735

* Upsells — 460, 556-557, 563, 743

* Urgency — 755-756

* Urgency And Scarcity — 39, 59, 86, 109
* Urgency Email — 155

» Urgency Trigger — 782, 784

* Usp— 749, 756-757

* Value Before Price — 753

* Value Pricing — 713, 724

* Value Proposition — 349-350

* Varying Price Points — 91, 114

* Vault Membership Site — 627

* Version 2 Strategy — 136

* Vip Treatment — 681-682

+  Warm Customer — 337

*+  Ways To Make Money — 888-890

* Ways To Maximize Conversions — 890-894
*  What Benefits — 475

*  What | Use — 509

*  Where Benefits — 475

*  Why Benefits — 475

* Yearlong Training Program — 701-703
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TRAFFIC STRATEGIES

* 100% Commission Strategy — 442, 560

* 10X10 Training — 527

* 11 Proven-Profitable Special Offer Promotions — 189-195
+ 3-Step Traffic System — 435

» 30-Minute Traffic Strategy — 172-173, 179

* 7 Keys To Getting Others To Actively Send You Traffic — 58-67, 85-94, 108-117
* Ad Swaps — 441

* Advertising Ammo — 336

« Affiliate Activation — 48-49, 75-76, 98-99

» Affiliate Appeal — 336

+ Affiliate Attack Plan — 47, 50, 54, 74, 50, 54, 97, 50, 54
» Affiliate Blog Promotion — 91, 114

« Affiliate Center — 53, 80, 103, 669, 673, 797, 881
« Affiliate Contest — 441, 668

+ Affiliate Interview Distribution — 548

» Affiliate Link — 53-54, 80-81, 103-104

« Affiliate Management Services — 485

+ Affiliate Manager Payment Structures — 884

« Affiliate Program — 46-47, 73-74, 96-97, 440-441, 880-884
» Affiliate Program Setup — 47, 74, 97

» Affiliate Resource Page — 50, 54, 77, 54, 100, 54
» Affiliate Resources — 181

» Affiliate Tracking — 47, 74, 97

» Affiliate Traffic Strategy — 200

+ Affiliate Training — 60-61, 87-88, 110-111

» Affilorama — 882

« Amember — 47, 74, 97, 124

* Audience Exposure — 647-648, 655-659

» Banner Ads — 437

* Blog Commenting — 574

+ Blog Network Advertising — 438

* Blog Traffic Strategy — 889

* Blog Train — 575

* Blogads — 438

* Blogads.Com — 808

* Bloggers As Interviewers — 536

* Built-In Deadline — 668

* Built-In Traffic — 443

* Buying Email Leads — 437-438

* Buysellads — 437

* Bylines — 655

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved. 1 o



» C.E.N.T.E.R. Framework — 526
» Center Of Attention — 526, 528
* Charitable Partnership — 442

+ Clickbank — 47, 67, 74, 67, 97, 67, 134, 403, 422, 440, 502, 558, 563, 570, 635-636,
694, 717, 721, 793, 800

* Close Connection Interview — 532-533

* Co-Op And Bulk Mail Ads — 436

+ Commission Bump — 441

» Consistent Promotion — 800

+ Content Navigation Pane — 86-88, 109-111
» Content Swapping — 575, 577

» Contest Competition — 668, 673

e Contest Duration — 670, 672

* Contest Guidelines — 670-671

* Contest Prizes — 670

* Contest Timing Strategy — 672

+ CPA ANnd Cpm — 438

* Craigslist — 849, 882

* Creatives — 124

e Cross-Linked Content — 91, 114

e Customer-To-Affiliate Conversion — 68, 95, 118
* Customized Partner Resources — 442

* Daily Updates — 673

» Decide What You Need — 881

» Decknetwork — 438

» Different People Different Questions — 531
» Different People Same Questions — 531

+ Digitalpoint — 634

» Directory Submissions — 854

» Distribution Channels — 576-577, 581, 586
* Do Your Due Diligence — 882-883

* Dual-Purpose Interview Strategy — 528-529
* Duplication Strategy — 446

+ Ebay—635

* Enrollment Deadlines — 177

* Event-Based Promotion — 174

* Exclusive Partner Bonuses — 442

* Exclusive Time — 66-67, 93-94, 116-117

* Exclusivity Strategy — 64-67, 91-94, 114-117
» Facebook — 451, 800, 807-809

» Facebook Groups — 574, 791-792

+ Facebook Page Commenting — 574

» Facebook Research — 694

» Facebook Targeting — 438
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*  FAQ Interview — 534

* Finding Affiliates — 67, 94, 117

* Finding Interviewers — 536-537

* Forum Posting — 574

* Free Publicity — 526, 528-529

* Free Traffic Formula — 173

* Friendly Competition — 668

* Get A List Of Potential Candidates — 881-882
+ Giveaway Promotion — 441

* Goatz Night Case Study — 175

* Google Product Title Search — 67, 94, 117

* Google+ — 809

* Graduated Steps — 48-49, 75-76, 98-99

* Guest Blog Post Offer Email — 655

» Guest Blog Posts — 655

» Guest Blogging — 391, 429, 573-574, 577

» Guest Blogging Proposal Template — 610-611
» Guest Blogging Strategy — 610-611, 804

* Guest Posts — 536

+ High-Visibility Positioning — 51, 78, 101

» Hire And Work Out The Details — 883-884

* Holiday Deadlines — 176

* Hybrid Question Approach — 531, 540

* Influencer Product Distribution — 806-807

* Interview Best Practices — 543-545

* Interview Follow-Up Details — 538-539

* Interview Formats — 534-535

* Interview Marketing Strategy — 526-550

* Interview Models — 530-535

* Interview Opportunities — 56, 83, 106

* Interview Question Sources — 540

* Interview Referrals — 537

* Interview Request Email (Expertise Focus) — 656
* Interview Request Email (List Building) — 647
* Interview Request Template — 538

* Interview Requests — 647, 656

* Interview Series Strategy — 548-549

* Interview Teaser Content — 549

* Interview Tour — 530-531

* Investment-Ready Affiliates — 65-66, 92-93, 115-116
+ Joint Ventures For PLR — 136

» Jv Broker — 880-884

» Jv Notification Lists — 672

* Jv Partners — 892
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Jvnotifypro — 882

Keyword Research — 574

Leader Board — 673

Linkedin — 809

Local Talk — 575-576

Marketing Materials — 669, 673

Marketing Partners — 668, 672-674, 880-885
Marketing Strategy — 743

Membership Site Owners As Interviewers — 536-537
Multiple Formats Distribution — 546-547
Multiple Mastered Traffic Sources — 446
Mutually Beneficial Relationships — 68-69, 95-96, 118-119
Narrowly Targeted Keywords — 436

Natural Urgency — 176-178

Network Of Influence — 45, 72, 95

New Affiliates — 47, 74, 97

New Freemiums — 669

New Traffic — 175

Niche Keywords — 691-695

Notification Email — 586-587

Numbers Game — 439

Odesk — 835, 882

Offering Product Rights — 575

Online Classified Ads — 438-439

Other People Interview You Model — 530-531
Outsourcing Traffic Generation — 880, 884-885
Paid Advertising Analysis — 792-793

Paid Advertising Strategy — 807-808

Paid Press Releases — 436

Paid Traffic — 436-439

Partner Benefits Communication — 442
Partner News Manufacturing — 442

Partner Promotion — 175

Partner Promotion Strategy — 717

Partner Recruitment — 880-882

Partner Traffic — 45, 72, 95, 124, 439-443, 568
Partner Traffic System — 554, 568, 576, 640, 668, 675
Partner-Centric Approach — 63-64, 90-91, 113-114
Partnertrafficsystem.Com — 801

Passive Persuasion — 51, 78, 101

Pay Per Click Advertising — 436

Pay-Per-Click Training Example — 61, 88, 111
Personal Traffic — 443-444

Physical Product Ride-Alongs — 663
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PLR Affiliate Attraction — 136

Podcast From PLR — 627

Podcasters As Interviewers — 536

Popular Blog Ads — 438

Portal Pages — 205

Postcard Advertising — 437

Pre-Sold Traffic — 439

Press Release Writing And Distribution — 848-849
Print Advertising — 436-437

Prize Distribution — 670, 674

Product Link Exchange Proposal — 662

Product Link Exchanges — 662

Product Review Ads — 437

Product Reviews Search — 790-791

Profits Vault Turn Back The Clock Promotion — 179-182
Prweb — 436

Public Relations Services — 484

Quality Sales Process — 442-443

Quick Spike Traffic — 173

Rafflecopter.Com — 804, 809

Random-Draw Prizes — 670, 673

Real-Time Leader Board — 673

Reciprocity — 442, 583

Referral Incentives — 441

Remnant Advertising — 437

Ride-Along Flyer — 736

Ride-Along Proposal Email — 663

S.E.T.U.P. System — 668-674

Sampling From Your Offer — 543

Scarcity Marketing — 173-174, 194-195

Scouting Places To Buy Quality Advertising — 845-846
Search Engine Marketing Services — 485

Search Engine Optimization — 790, 850-851
Seasonal Deadlines — 178

Seasoned Affiliates — 47-48, 74-75, 97-98
Second Tier Affiliates — 65, 92, 115
Self-Interview Model — 531-534

Sequential Marketing Steps — 54-55, 81-82, 104-105
Setting Up And Managing PPC Campaigns — 846
Shareasale — 67, 94, 117

Sidebar Download Pages — 204-205

Sidebar Strategy — 204-205

Signature File — 574

Single Download Page — 204
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* Sitepoint — 634

» Six Week Notice — 672

* Six-Step Mastery Process — 445

* Small Steps Strategy — 47-48, 74-75, 97-98
» Social Media Ads — 438

e Social Media Influencer Identification — 67, 94, 117
* Social Media Management — 483

» Social Media Marketing — 316, 382-383, 430, 809
* Social Media Private Engagement — 644

+ Social Media Promotion — 577, 581

« Social Media Shares — 693, 694, 696

» Social Media Strategy And Content — 840-841
» Socialsharemonkey.Com — 804

* Solo Mailing Swap Proposal Email — 661

» Special Offer — 174-175

* Srds — 437

» Starting Facebook Group — 574

» Swag Bag Contribution — 575

* Targeted Exclusivity — 185-186

* Ten Smartest Product Promotion Strategies — 800-809
« Thank All Affiliates — 674

» Thank You Page Ad Swap Proposal — 660
+ Thank You Page Ad Swaps — 660

» Tier One Affiliates — 65, 92, 115

* Time-Limited Offer — 173-174

* Tracking And Testing — 445

» Traffic And Advertising Strategy — 761

» Traffic Conversion — 734

» Traffic Conversion Vs Generation — 121

» Traffic Generation Services — 483

» Traffic Jam — 49, 76, 99

« Traffic Master Cheat Sheet — 198, 201, 202
+ Traffic Stats Analysis — 693

* Transcript Interview — 533-534

+ Trap Door Strategy — 81-82, 104-105

* Tv And Radio Ads — 438

«  Twitter — 327, 430, 451, 809

* Two-Step Advertising — 792

* Two-Step Contact Method — 538-539

» Urgency Tactics — 58, 85, 108

*  Valpak — 436

Vimeo — 324, 429

* Viral Buzz — 674

* Viral Content — 465

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved.



« Viral Effect — 575, 581, 587

« Viral Marketing — 362, 371, 372, 384, 389, 430
» Viral Marketing Campaign — 441

» Viral Marketing Strategy — 803-804

e Warriorforum — 634, 882

* Webinar Co-Creation — 657

* Webinar Co-Creation Proposal Email — 657
* Webinar Marketing — 805

*  Youtube — 324, 429, 451, 697

*  Youtube Ads — 437

* Youtube Marketing — 574-575

DATABASE STRATEGIES

» 1-2-3 List-Building Cheat Sheet — 198, 201

» Affiliate List — 49, 50-53, 60, 76, 50-53, 60, 99, 50-53, 60
+ Affiliate Welcome Email — 53, 80, 103

* Amazon — 403, 405, 422, 570

« Amazon.Com Research — 862, 863

» Autoresponder — 27, 33, 47, 53, 74, 80, 97, 103, 152, 154, 502, 728-730, 802
» Autoresponder Email Series — 626

* Autoresponder Follow-Up — 515, 518

* Autoresponder Mini-Course — 839-840

* Autoresponder Series — 735

* Aweber — 33, 53, 80, 103, 116, 451, 729

e B.0.0.S.T. Framework — 780, 787

* Becoming Part Of Target Market — 863

* Behavior-Based Emails — 783

* Benefit Statements — 730-731

» Best Solutions Philosophy — 867-868

* Blog Newsletter Integration — 865-866

* Borrowed Credibility — 455

* Broadcast Emails — 153

* Broadcast Mailings — 116

* Broadcast Vs Preloaded Content — 27, 47, 74, 97

» Build A Relationship — 450, 453-458

*  Build An Audience — 450-452

*  Build Trust — 519, 522

* Buyer List— 772

* Buyer Lists — 11-13, 33-35, 53-55, 80-82, 103-105, 793, 794
» Capture Page — 502-503

» Clickbank Research — 862

» Co-Registration — 437-438, 664
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* Co-Registration Proposal Email — 664
* Cold Prospects — 771

+ Compelling Subject Lines — 868-869

+ Consumption Email — 154-155

+ Contest Management — 851-852

» Continuous Segmentation — 522

« Controlled Variables — 872

« Conversion Rate — 439, 442, 453, 460, 730, 796, 871, 873-874
» Conversion Rate Doubling — 871

* Creating Fresh Freebies — 847-848

* Creating Urgency — 870

» Curiosity-Arousing Subject Lines — 782
» Customer Communication Channels — 743
* Customer Community — 685-686

* Customer Retention — 553

» Customer Service Strategy — 745

» Customer Support Outsourcing — 483

» Customer Vs Prospect Lists — 874

« Deadline-Driven Subject Lines — 782

» Drip Feed — 515, 521-522

» Earncome Newsletter — 81, 89, 104, 112
+ Eavesdropping On Your Market — 863
* Email Campaign — 730

* Email Continuity — 781

* Email Deliverability — 785-786

+ Email Follow-Up — 81, 90, 104, 113

* Email Frequency — 730

* Email Marketing — 780

* Email Marketing Services — 484

* Email Monologue — 863

+ Email Open Rate — 780

» Email Performance Metrics — 661

* Email Sequence — 152-155

* Email Series — 781

« Email Service Provider — 451, 729, 785-786
* Email Service Provider Tracking — 871
* Email Teaser — 781

* Email Testing Strategy — 785-786

* Email Timing Optimization — 786

* Emotional Engagement — 869

+ Event-Based Segmentation — 875

» Existing Customer — 555, 559

+ Facebook Pages — 863, 865

» Fast Solution Positioning — 784
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Follow-Up Email Marketing — 563

Follow-Up Emails — 735-736

Follow-Up Mailings — 116

Forums — 736

Freebie Seekers — 8, 12, 30, 12, 50, 12, 77, 12, 100, 12
Freemium — 81, 104, 152-153, 156-168

Freemium Follow-Up Formula — 149, 152-155
Freemium Materials — 699

From Field — 780

Getresponse — 451, 729

Group Naming — 864-865

Harley Davidson List Example — 860

Headline — 730

Hey Dude Salutation — 861

Icontact — 451, 729

Instill A Sense Of Belonging — 863-867

Joining The Existing Conversation — 783

Joint List Ownership — 657, 664

Jvzoo — 47,67, 74, 67,97, 67,403, 422, 440, 558, 717, 721, 793, 800, 884
Know Like And Trust — 34, 54, 81, 104, 453

Know, Like, Trust — 498, 863

Know, Like, Trust Factor — 152-153

L.I.S.T.S. Framework — 858, 860

Landing Page — 27, 47, 74, 97, 295-301, 426, 728, 730-731
Laser-Targeted List — 514-516

Lead Generation Services — 484

Lead Magnet — 451-452, 453, 465, 514, 516-518, 555, 728-729, 731, 734
Lead Magnet Characteristics — 729

Lead Magnets — 690, 791, 889, 892

Lead Page — 452, 465, 728-731

Lead Page Setup Framework — 728

Lead Pages — 664

Leads List — 772

Learn About Your Market — 860-863

List Building — 27, 42, 47, 62, 74, 89, 97, 112, 151, 844
List Management — 116

List Responsiveness — 860, 864

List Segmentation — 42, 62, 89, 112, 125, 135, 443, 513-523, 560, 786, 873-876,

892

Live Broadcast — 521

Mailing List Profitability — 860

Mailing List Segmentation And Follow-Up — 802
Multiple Customer Lists — 875

Multiple Lead Pages — 875
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* Non-Relevant Subject Lines — 869

*  Nurturing Misconception — 867

» Ongoing Autoresponder Messages — 840
*  Opt-In Form — 452, 731

* Opt-In Forms — 27, 32-33, 47, 52-53, 74, 79-80, 97, 102-103
*  Opt-In Page — 116, 119

* Optin Securing — 89, 112

+ Password-Protected Content — 866

+ Pirate Crew Example — 864

+ Polling Segmentation — 876

*  Popup Window — 27, 47, 74, 97

» Private Groups — 866-867

* Quora Research — 863

+ Rafflecopter — 372, 430, 852

* Reader-Oriented Content — 782-783

* Regular Customer Access — 498

* Regular Email Sending — 781

* Related Lead Magnet Offers — 522-523
* Responsive Email List — 780, 787

* Segmentation Benefits — 873

» Self-Identification — 514

* Sell Without Fear — 867-870

+ Sense Of Urgency — 731

» Short Engaging Subject Lines — 782

» Side Door Strategy — 81, 104

* Single Variable Testing — 872

» Social Media Integration — 865

* Social Media List Building — 443

» Social Media Virality — 865

» Social Proof — 38, 58, 85, 108, 184, 683-684, 731
+ Split-Testing — 786

* Sub-Niche Targeting — 516, 522

* Subscription Bonus — 626

* Subscription Process — 731

* Super Soul Sunday Example — 865

» Terms Of Service — 731

» Testable Email Elements — 871-872

* Time Zone Segmentation — 786

* Top Of Mind Awareness — 458

* Toy Dog List Example — 873-874, 876
» Traffic Source Segmentation — 876

* Trekkies Example — 864

» Tribal Psychology — 864

* Trust Building — 780-781
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» Two Lists Strategy — 514

* Unsubscribe Rate — 860-861, 874

* Upbuilding — 116

« Warm Leads — 771

* Weight Loss Polling Example — 876
* Welcome Email — 503-504

*  White Listing — 785-786

*  Whitelisting — 504

*  Wiifm — 783

*  Win-Win Relationship — 31, 51, 78, 101
* Year-Long Sequence — 522

* Youtube Comments — 863

CONTENT STRATEGIES

+ 10 Content Types Strategy — 146

* 10-Minute Article Writing — 103

* 12-Month Series — 500-501

* 15 Types Of Splintered Products — 775-777
» 20 Content Idea Sources — 691-698

* 4-7 Article Strategy — 39, 59, 86, 109

+ 52 Issues — 703

« 52 Ways To Use PLR — 140

* 72-Hours Left Email — 188

* Acronym Method — 456

» Additional Strategies — 351

» Advanced Strategies — 351

* Advanced Training — 737

« Affiliate Articles — 55, 82, 105

+ Affiliate Email Template — 179-182

» Affiliate Promotional Materials — 797

+ Alternative Content Formats — 205-206
+ Amazon Keyword Search — 691-692

* Anticipation Building — 893

*  App Or Plugin Development — 848

» Appealing Presentation — 157-158

*  Apps And Plugins — 517

* Archive Section — 73, 96

» Archived Content — 19, 41, 61, 88, 111
» Article Format — 104

» Article Formatting — 573

» Article Outlining — 108-109

» Article Research Methods — 98-99
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* Article Templates — 593-594, 737

» Article Titles — 38, 42, 58, 62, 85, 89, 108, 112
* Article Topic Templates — 104-107

* Article Writing — 103-111

» Article/Report Freemium — 168

+ Asset — 500-501, 505

+ Attention-Getting Titles — 812

* Audio Products — 679

* Audios — 517

* Authority Site — 79, 102

* Banners And Buttons — 55, 82, 105

* Benefit Bullets — 752

* Benefit Visualization — 751

» Benefit-Driven Headlines — 812-826

* Benefit-Focused Copy — 702-706

* Bi-Weekly Newsletter — 27, 32, 47, 52, 74, 79, 97, 102
* Block Quotes — 470

* Blog—73, 78-79, 96, 101-102

* Blog Comment Analysis — 696

+ Blog Content From PLR — 627

* Blog Feeds — 97

* Blog Launch Strategy — 74, 78, 97, 101

* Blog Links Page — 568, 583-587

* Blog Management Services — 484

* Blog Plugins — 737

* Blog Post Creation — 592, 594

+ Blog Post Title Templates — 810-826

* Blog Posts — 690

* Blog Setup Example — 762-763

* Blog Themes — 737

* Blogging — 849-850

* Brainstorming — 96-97, 691

* Byline —573

e« Camtasia — 324, 416, 807

+ Canva— 158

+ Case Studies — 30, 38, 40, 50, 58, 60, 77, 85, 87, 100, 108, 110, 454, 457, 752
+ Case Study — 167

» Case Study Article Template — 606-608

» Case Study Format — 470, 473

» Central Idea — 7-8, 29-30, 49-50, 76-77, 99-100
* Cheat Sheet — 163-164

* Cheat Sheet Training Modules — 202-203
* Cheat Sheets — 198-206

* Cheat Sheets As Examples — 203
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» Checklist Freemium — 164

* Clickbank Marketplace Research — 694

» Coaching Assignments — 346-347

+ Color Scheme — 580

* Combining Multiple PLR Sources — 627, 628

» Comparison/Versus Titles — 820-823

+ Competitive Research — 692, 695-696

» Competitor Blog Analysis — 695-696

+ Complement vs Complete — 349

» Connect To Single Benefit — 156-157

» Connecting Free To Paid — 201-202

» Content And Promotion Mix — 519

» Content Calendar — 79, 102

» Content Compilation — 714

+ Content Conclusion — 477

» Content Connecting To Product — 27-31, 47-51, 74-78, 97-101
+ Content Creation Outsourcing — 482

» Content Creation Shortcut — 623

+ Content Engagement — 474

+ Content Formatting — 470-471

» Content Ideation — 690-691

» Content Into Cash Cheat Sheet — 198, 201

» Content Is King — 568

» Content Pieces — 73-74, 96-97

+ Content Planning For Future Licensing — 145

» Content Quality Vs Speed — 103

+ Content Quality-How You Display — 92, 115

* Content Quality-What You Say — 91-92, 114-115
» Content Repurposing — 363, 377, 384, 444, 465-466, 627
» Content Research — 96-102

+ Content Syndication — 321-328, 429-430, 441

e Content That Converts — 25, 45, 72, 95

* Content Theft Warning — 102

+ Content Types — 40-42, 60-62, 87-89, 110-112

* Content Updates — 20, 42, 62, 89, 112
 Content-Based Lessons — 17-18, 39-40, 59-60, 86-87, 109-110
» Content-Promotion Balance — 891
 Content-To-Promotion Balance — 75, 98

+ Contentaire — 197, 203-204, 231, 238, 258, 265, 273, 306, 313-314, 411, 417, 569,
588-589, 699, 769-770

» Controversy/Debate Titles — 818-824

+ Conversation Matching — 750

» Copy Parts Connection — 30-31, 50-51, 77-78, 100-101
* Copybox — 769-770
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« Copywriting — 9, 31, 51, 78, 101, 855-856

* Core Categories — 8, 21, 30, 43, 50, 63, 77, 90, 100, 113
*  Credibility — 96-97

* Credibility Building — 470, 472-474, 703, 757
» Curiosity Bullets — 752

* Curiosity Gap — 476-477

* Curiosity Gap Titles — 812-826

» Curiosity-Based Introduction — 628-629

* Custom-Tailored Format — 159-161

» Customer Review Analysis — 696-697

» Data Visualization — 578-581

» Deposit Photos — 581

+ Different Angles — 56, 83, 106

* Document Formatting Services — 485

* Double Call To Action — 188

* Download Link — 503-504

» Download Page — 37, 57, 84, 107

» Downloadable Content Formats — 91, 114

» Drip-Feed Strategy — 26, 46, 73, 96

* Due Diligence — 438, 631

* Earncome Training Program — 32-37, 52-57, 79-84, 102-107
« Ease/Simplicity Emphasis — 813-825

» Editable Document Format — 134, 137

+ Editing And Proofreading — 104

* Educate — 474

+ Eight Elements Of An Effective Email — 182-188
+ Email And Proposal Templates — 593, 609

* Email Mini Course — 517

* Emailtivity — 887

» Empathy Building — 751

* Endorsements — 752

* Engage — 474

« Engagement — 568, 578

* Engagement Metrics — 693, 694, 696

* Engagement Techniques — 730

* Entertain — 474

* Equal Content Distribution — 110-111

» Evergreen Content — 20, 42, 27, 62, 47, 89, 74, 112, 97, 521, 626, 840
» Evergreen Products — 714

e Exclusive Content — 133, 574, 681

e Exclusive Content For Affiliates — 66, 93, 116
+ Existing Content — 74, 97

» Expert Authority Titles — 816-825

+ Extra Member Content — 200
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» Ezine Article Directories — 98

* Ezinearticles.Com — 98

+ F.AS.T. Method (Research) — 96-102

+ F.A.S.T. Method (Writing) — 103-111

* FAQ Article Template — 604-605

» Features Vs Benefits — 749

* Fill-In-The-Blank Format — 812-826

* Fill-In-The-Blank Template — 701-706

* Fill-In-The-Blank Templates — 9, 31, 51, 78, 101, 592
* Five-Step PLR Rewriting Process — 628-630

* Follow-Up Email Sequence — 188

* Forthcoming Content — 74, 97

* Forum Post Research — 693-694

* Free Car Wash Vs Paid Car Wash That'S Free — 200
* Free To Fee System — 204

* Freemium Best Practices — 455-458

* Freemium Variety — 39, 59, 86, 109

* Freemiums — 18-19, 40-41, 27, 33, 39, 60-61, 47, 53, 59, 87-88, 74, 80, 86, 110-
111, 97, 103, 109, 453-455

* Fresh Resources Strategy — 61-62, 88-89, 111-112
+ Fulfilment Page — 502-503

* Full Bleed Design — 205

* Full-Time Blogging — 74, 79, 97, 102
* Future Pacing — 706

* Gear List— 802

* Ghostwriter — 624-625

*  Ghostwriting Products — 845

* Ghostwriting Services — 738

» Good Content Gets Shared — 568

* Google Blog Search — 97

* Google Charts — 581

* Google Images Design Research — 203
* Google News — 100

* Google Scholar — 580

* Google Search Strategies — 101

* Google Trends — 695

* Google Trends Research — 695

» Graphic Design — 9, 31, 51, 78, 101
» Graphic Design Outsourcing — 483

* High Quality Content — 507

» Home-Study Course — 555, 561, 737
* How-To Article Template — 597-599
* How-To Title Format — 812-826

* Imfoproducts — 731
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* In-Copy Training — 139-140

* In-Demand Products — 714

* Infogr.Am — 581

» Infographic — 30, 37, 50, 57, 77, 84, 100, 107, 157-158, 568, 578-582
» Infographic Creation Process — 578-581

* Infographic Design — 841

* Introduction Writing — 476-477

* It'S Not Your Fault Technique — 702

+ Keyword Tool Research — 692-693

+ Keywordtracker.Com — 692

* Licensee — 133

* Line Breaks — 471

» List Article — 568-577

* List Article Breakdown — 694-695

» List Article Template — 602-603

» List Article Title Templates — 571-572

» List Format — 470, 472-473

» Lite Version — 774

» Live Events — 680, 736

* Look Inside Feature — 692

* Magazine Content Analysis — 697

* Major Points Division — 108

* Managing Licensed Content — 852-853

* Market Problems — 691

* Market Research — 456, 458, 516, 558-559, 560-561, 691-698, 741-742, 749
* Market Survey — 698

» Marketsamurai.Com — 692

e  Membercome — 501, 502, 506, 510

* Membernaire — 500

* Membership Site Access — 517

* Membership Site Content — 690

* Mind Maps — 684-685

* Mind Maps And Infographics — 518

* Module Production — 8-9, 30-31, 50-51, 77-78, 100-101
* Module Structure — 4, 8, 26, 8, 46, 8, 73, 8, 96, 8
* Monthly Training Report — 501-502

*  Multi-Expert Content — 682

 Multi-Part Posts — 91, 114

* Multimedia Marketing — 807

* New Version — 669

* News Sources — 100

* Newsletter As Salesletter — 26-27, 46-47, 73-74, 96-97
* Newsletter Content — 592, 594

* Newsletter Content Analysis — 697
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* Newsrack — 97

* Niche Market Relevance — 712

* Niche-Agnostic Template — 701

* Numbered List Templates — 812-826

* Objection-Handling Titles — 814-824

* Opening Paragraphs — 38, 58, 85, 108

* Over-Delivering — 13, 22, 35, 22, 55, 22, 82, 22, 105, 22, 687
+ P.S. Section — 756

+ P.S. Technique — 706

+ Package Product Types — 713

» Paid Content Given Free — 199-200

» Pain Agitation — 751

* PDF And Audio Formats — 33-34, 53-54, 80-81, 103-104
» Personal Story Headlines — 817-824

* Persuasive Copy — 701-706

* Plagiarized Content Risk — 631

» Planner/Schedule Freemium — 163

+ PLR —623-636, 695

* PLR Content — 713-715, 737

* PLR Content Research — 695

*+ PLR Content Sources — 142-143

*  PLR Funnel — 144-145

* PLR License Modification Requirement — 135
* PLR License Terms — 624-625, 632

* PLR Membership Site — 145

* PLR Origin Story — 139

* PLR Package — 144

* PLR Quality Categories — 138

* PLR Quality Checklist — 631-633

* PLR Restrictions — 142

* PLR Sourcing Methods — 634-636

* Point — 464, 467-468

* Popular Topics — 691-698

* Post-Headline — 750

* Powerpoint — 807

* Powerpoint Presentation Services — 484
* Pre-Headline — 750

 Pre-Sell Content — 515, 519

* Premium Eclass — 737

* Premium Product System — 28-29, 32, 48-49, 52, 75-76, 79, 98-99, 102, 127, 718-
719

* Presentation — 464, 470-471
* Private Label Rights — 133, 852-853
* Problem Agitation — 702
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* Problem-Solution Format — 813-824

* Product Parts Connection — 28-29, 48-49, 75-76, 98-99
*  Product Quality Foundation — 678

* Product Review Article Template — 595-596
* Product Review Tutorial — 56, 83, 106

» Professional Website Design — 681

+ Profits Vault — 731

» Profits Vault PLR Package — 592

* Profitsvault.Com — 714

* Promo Payoff — 785

*  Proof — 464, 472-474

* Proof Elements — 752-753

* Prototype — 464, 476-477

* Purpose — 464-466

*  QG&A Site Research — 694

*  Q&A/Interview Freemium — 167-168

* Qualifying Questions — 751

* Quality Content Investment — 31, 34, 51, 54, 78, 81, 101, 104
*  Quality Over Quantity — 159

* Question-Based Headlines — 816-826

* Quora— 694

* Read-Aloud Test — 757

» Readability — 757

» Reader-First Philosophy — 92, 115

* Real-Time Content — 19, 41, 61, 88, 111
* Real-Time Content Creation — 703

* Rebrandable Content — 575, 801

* Rebrandable Reports — 55, 82, 105

* Rebranding — 55, 82, 105

* Related Posts — 443

* Relevant Proof Placement — 753

* Report Contribution Request Email — 658-659
* Report Contributions — 658-659

* Reports And Ebooks — 517

* Repurposing — 128

* Resource Curation — 583-584

* Resource Guide — 166

* Resources Section — 563

* Responsive Email Templates — 891-892
* Rotation System — 8, 30, 50, 77, 100

+ Sales Letter Headlines — 750

» Sales Letter Opener — 751

* Sales Letter Pre-Writing — 749

» Sales Letter Template — 721-724
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» Salesletter Planner — 747-757

» Salesletter Template — 702-706

» Secret/Insider Information Format — 813-826
+ Share What Not How Strategy — 28, 48, 75, 98
* Shareable Content — 443

* Short Form Sales Copy — 721

* Signature Course — 690-691

» Six Core Categories Alignment — 201-202

» Six Core Categories Navigation — 87-88, 110-111
* Six Core Topics — 703

+ Six-Part Content Formula — 464

* Skimmers — 756

* Sneak Peek — 703-704

* Social Media Content Adaptation — 609

» Social Media For Research — 100

» Social Proof Titles — 816-825

» Solo Mailings — 54-55, 81-82, 104-105, 661
» Source Citation — 102

» Special Report Criteria — 349-350

» Specific Claims — 757

» Step-By-Step Tutorial — 583-585

» Steps, Strategies, Or Statements — 108

* Subheadlines — 756

* Substance And Style — 199

» Successful Six — 37, 57, 84, 107

» Supplemental Materials — 699

* Support Forum — 517

* Supporting Tips — 109-110

* Swipe File — 164-165, 231, 366-367, 676, 678
» Swipe Files — 61, 88, 111

» Table Of Contents Research — 692

» Target Market Profiling — 749

* Technical Writing — 855

* Template Customization — 826

+ Template Freemium — 165-166
 Testimonials — 457, 703, 731, 752-753

* Three Types Of $97 PLR — 144-145

*  Thump Value — 146

* Time-Sensitive Titles — 813-822

» Tips Article Template — 600-601

» Title Creation — 476

* Toolkit Components — 351-353

* Topic Research Methods — 569-570, 578

» Topic Validation — 691, 698
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* Transcription Services — 484

* Trend/News Titles — 815

» Trigger Words — 476, 750, 782

e Tutorial Format — 470, 472

+ Twenty Standard Interview Questions — 541-542
+ Ultimate Guide Format — 819-823

* Unrestricted PLR — 142-143

* Up-To-Date Content Benefit — 702-703
» Updating Existing Products — 846-847
» Useful Yet Incomplete — 467, 734

* Video Courses — 690

* Video Marketing — 323-324, 429

* Video Production And Voice Overs — 853-854
* Video Production Outsourcing — 483

* Video Products — 680

* Video Sales Letter — 731, 807

*  Videos — 517

* Viral Report — 575, 627

* Viralpdf — 575

* Visual lllustrations — 685

* Voice Personalization — 629-630

* Warning/Cautionary Titles — 816-824

* Webinar — 518, 555, 560, 564, 576

* Weekly Delivery Schedule — 703, 705-706
*  Weekly Installments — 702-703

*  Weekly Newsletter — 27, 47, 74, 97

*  White Space — 757

*  Wikipedia — 101

*  Word Clouds — 694

*  Word Count Planning — 110

*  Wordpress — 451, 730, 762, 764

*  Worksheet Freemium — 166

*  Worksheets And Forms — 518

* Yahoo! Answers — 694

* Yearlong Training Programs — 4-6, 7-10, 26-28, 29-32, 46-48, 49-52, 73-75, 76-79,
96-98, 99-102, 690
*  Youtube Video Research — 697

GROWTH STRATEGIES

» Affiliate Forums — 791-792
» Affiliate Link Tracking — 793
+ Affiliate Management — 851

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved. 29



+ Affiliate Manager — 64, 91, 114, 443, 880-884

» Affiliate Motivation Email Template — 614

» Affiliate Partnerships — 638, 640-664

» Affiliate Program Launch — 796-797

» Affiliate Program Management — 612-614, 717, 721, 800-801
« Affiliate Recruitment — 576, 790

« Affiliate Recruitment Email — 796-797

+ Affiliate Recruitment Email Template — 612-613
* Arranging Local Events — 849

» Big Picture Thinking — 746

* Brand Recognition Strategy — 745

* Brand Strategy — 745

* Business Funding — 745

* Business Goal Setting — 745

* Business Growth Planner — 741-745

* Business Partner — 744

* Business Planning Services — 483

» Clear Expectations Setting — 491

» Co-Endorsements — 736-737

» Company Mission Statement — 487

+ Competitive Analysis — 742

» Competitor Affiliate Analysis — 790-793

» Contest Leader Boards — 791

+ Conversion Expert — 845

» Customer Experience — 771-772

» Customer Funnel — 175, 195

+ Determining Outsourcing Needs — 482

* Domain Name — 502

+ Domain Registration — 7-8, 29-30, 49-50, 76-77, 99-100
+ Elance — 377, 410, 730, 842, 882-883

+ Employee Management — 744

* Employment Contract — 884

» Escrow Services — 485

* Event Follow-Up Recruitment Email — 645-646
* Exclusive Rights Transfer — 486

+ Exit Strategy — 136, 745

» Expertise-Based Outsourcing — 482

* Fill-In-The-Blank Recruitment Emails — 638, 640-641
* Fiverr — 327, 410, 581

» Foundations Coaching — 30-31, 32, 50-51, 52, 77-78, 79, 100-101, 102
* Four-Step Outsourcing Process — 481

* Freelancer Agreements — 829-830

* Freelancer Evaluation Process — 489-490

» Freelancer Feedback Analysis — 489
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* Freelancer Motivation — 835

* Freelancer Ratings — 485, 489

* Freelancing Platforms — 485

* Ghostwriter Investment For PLR — 143

* Google Background Check — 489

» Google Search For Freelancers — 485

» Hands-Free Outsourcing — 479, 481

* Hosting — 502

* Ideal Customer Profile — 741-742

* Independent Contractors — 744

* Inner Circle Partners — 644, 651

* Interview Repurposing — 546-549

* Introduction Request Email — 650

« Joint Venture Broker — 443

« Joint Venture Networks — 437, 792

» Joint Venture Partners — 697-698, 713, 715-717, 736-737, 764
» Joint Venture Partnerships — 638, 640-664

» Joint Venture Proposals — 592, 610

» Joint Ventures — 14, 36, 56, 67, 83, 94, 106, 117, 390-393, 430, 441, 744
« Larger Favor Follow-Up Email — 649

* Legal Services Outsourcing — 484

* Local Hiring — 835

* Marketing Partner Consultation — 697-698

* Member Download Pages — 4, 10, 26, 10, 46, 10, 73, 10, 96, 10
* Membership Site Software — 502

* Mutual Benefit — 640-664

* Nameservers — 502

* Networking — 645-646, 650

» Odesk/Upwork — 841, 842, 857

* Ongoing Costs — 743

* Order Fulfilment —5, 10, 27, 10, 47, 10, 74, 10, 97, 10

* Order Processing Systems — 5, 10, 27, 10, 47, 10, 74, 10, 97, 10
* Outsourcing — 839

* Outsourcing Deluxe Version — 353-354

* Outsourcing DFY Services — 342-343

 Password Protection — 4, 10, 26, 10, 46, 10, 73, 10, 96, 10
» Pattern Recognition — 558

* Per-Hour Payment — 833-835

* Per-Project Payment — 833-835

« Performance Metrics — 745

» Personalized Response Evaluation — 490

» Physical Product Shipping Strategy — 651-652

* Planning And Consulting — 842-843

» Portfolio Review — 489
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* Positive Reinforcement Strategy — 491

* Post-Promotion Recruitment Email — 641-642
» Preferred Skills And Abilities — 487

* Product Access — 795

* Product Launch Tracking — 793

* Product Shipment Follow-Up Email — 652

* Product Shipment Note Template — 651

* Project Completion Protocol — 493

* Project Description — 486-488

* Project Management — 856

* Project Management Best Practices — 491-493
* Reciprocation Request Email — 643

* Reciprocation Strategy — 640, 643, 646

* Recruiting And Opportunities — 843-844

* Red Flag ldentification — 490

* Referral-Based Hiring — 485

* Relationship Building — 780-781, 794-795

* Relationship-Building Praise — 492

* Relevant Experience Verification — 490

* Remote Outsourcing — 829

* Research And Brainstorming — 842

* Research Services — 483

* Resource Provisioning — 491

* Return On Investment (ROI) — 839

* Role Model Examples — 487

» Sample Job Advertisement — 487-488

» Setting Expectations — 829-831, 867

* Simple Six-Figures Cheat Sheet — 198, 201
» Social Media Follow-Up Email — 644

+ Specific Revision Requests — 492

+ Start-Up Costs — 743

» Strategic Outsourcing — 445

* Subcontracting — 738

» Super Affiliates — 60, 64-65, 87, 64-65, 110, 64-65, 790, 794, 797
* Swot Analysis — 742

* Technical Set Up — 843

* Telephone Follow-Up Script — 653-654

* Three Ways To Grow Your Business — 460
» Tiny Favor Request Email — 648

» Tiny Favor Strategy — 648

+  Upwork — 327, 410, 730

» Virtual Assistant Rates — 842

e Virtual Team — 829, 835-836

*  Whois Lookup — 793
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PRODUCTIVITY STRATEGIES

* 24-Hour Setup — 134

* 3-Hour Workday — 117-119

* 30-45 Minute Blocks — 117

+ 30-Day Rule — 120

* 30-Minute Growth Plans — 72, 74, 78, 80, 95, 97, 101, 103
* 45-Minute Blocks — 118

+ Administrative Assistance — 483

* Autopilot — 126

» Avoiding Distractions — 120

+ Balance — 120-121

*  Benchmarks — 833

* Bite-Size Steps — 761-762

* Business Goals Planning Questions — 760-761

* Business Model Sharing — 832

* Business Productivity Planner — 758, 760-765

* Cheat Sheets As Tools — 203

» Communication Focus — 831-833

» Consistency — 444, 446

» Consistent Steps — 461

» Content Creation Acceleration — 592-593

»  Copywriting Cost Savings — 707

» Core Essentials — 114, 115

» Creative Vs Non-Creative Work — 127

+ Daily To-Do Lists — 760, 763-764

+ Daily Traffic Tasks — 444

» Data Entry Outsourcing — 483

» Decision-Making Process — 7-8, 29-30, 49-50, 76-77, 99-100
» Distraction-Free Environment — 127

» Existing Content Strategy — 20-21, 42-43, 62-63, 89-90, 112-113
* Flex Day — 124

* Focus —114, 120

* Focus And Balance — 120-121

» Freelancer Monitoring — 833-835

* Getting Unstuck — 128

* Goal Setting — 760-761

* Good-Better-Best Resource Strategy — 57, 84, 107
* Hands-Free Outsourcing Cheat Sheet — 198, 201
* Hands-Off Automation — 521-522

* Help Desk — 125

» High-Priority Tasks — 764

* High-Value Tasks — 482, 843, 849, 856
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Implementation Steps — 761
Implementation Tools — 684

In The Zone — 118

Incremental Content Creation — 522

Initial Business Planner — 760-761
Installation And Setup Services — 484
Instant Access — 705-706

Interview Comfort Zone — 529, 540
Learning And Practice Steps — 763

List Creation Schedule — 764

Lock-Ins — 28, 48, 75, 98

Low-Value Tasks — 482, 483, 843

Mastery — 116, 123

Maximum Return On Time Investment — 592
Mental Energy Savings — 701, 707
Micromanagement — 831

Milestone Deadlines — 830, 834

Minimum Time Commitment — 499
Monthly Content Calendar — 61-62, 88-89, 111-112
Monthly Retreats — 127

Monthly To-Do List — 763-764

Most Important Business Assets — 117,119, 123
Motivation Maintenance — 6, 28, 48, 75, 98
No Off-Script Questions — 540

One Asset Per Month — 500
One-At-A-Time Approach — 123, 125
Ongoing Tasks — 764

Outsourcing Non-Creatives — 127-128
Over-Estimation Strategy — 763

Piwik.Org — 808

Platform Communication — 493
Pre-Configured Affiliate Account — 796
Preference-Based Outsourcing — 482
Productivity — 118, 122

Progress Updates — 834

Project Brief — 832-833

Project Update Frequency — 491
Publishing Schedule — 672

Quick Implementation — 710, 712, 718, 721, 724
R.O.U.T.I.N.E. Framework — 115-117
Ready-Made Resources — 128

Simple Blog Setup — 79, 102

Simplicity Principle — 125-126

Skill Development — 745
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* Small Tasks / Support — 118-119

* Spreading Efforts Too Thin — 435

* Swipe File Strategy — 346

+ Task Breakdown — 761-763

* Task Prioritization — 763-764

* Team Collaboration — 833

* Templates As Time-Savers — 701, 707

* Ten-Hour Workweek — 112, 114, 124-125

* Ten-Hour Workweek Model — 74, 78, 84, 97, 101, 107
* Test Order — 502-503

+ Testing— 738

* Testing And Tracking — 730

+ Time Blocking — 118, 124-125

* Time Estimation — 763

* Time Freedom — 839

« Time Tracking Tools — 835

+ Time Value — 127

+ Time Zone Management — 492-493

» Time-Based Outsourcing — 482

* Time-Sensitive Tasks — 125

* To-Do Lists — 760, 763-764

* Transcription Example — 127

*  Weekly Schedule Structure — 124-125

* Weekly Schedules — 5-6, 27-28, 47-48, 74-75, 97-98
* Weekly To-Do Lists — 764

* Wordpress Alternative — 78, 101

*  Work With What You Have — 56-57, 83-84, 106-107
*  Writer's Block Elimination — 592, 620

*  Written Documentation — 831
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SIMPLEXITY
ALPHABETICAL
INDEX

$
$100,000 Funnel 551-565

See also Sales Funnel; Revenue Goal; Premium Products
$197 Licensing Package Model 459

See also Licensing; PLR; Content Licensing; Passive Income
$20 Monthly Membership Model 459

See also Membership Sites; Recurring Revenue; Subscriptions
$497 Four-Week Eclass Model 459

See also Online Courses; eClasses; Teaching; Premium Products
$7 Offer Example 439

See also Break-Even Strategy; Numbers Game; Frontend-Backend Model

$7 Price Point 772-777
$8335 Monthly Goal 556
See also Revenue Goals; $100,000 Funnel
$97 Done For You Service Model 459
See also Services; Done For You; Service Business
$97 Information Product Model 459
See also Information Products; Premium Products; Six-Figure Models
$97 Minimum Rule 144
See also Premium Pricing; Revenue Optimization; Product Development

1
1-2-3 List-Building Cheat Sheet 198, 201

See also Cheat Sheets; Six Core Categories; Database
10 Content Types Strategy 146

See also Thump Value; Content Variety; Package Design
10-Minute Article Writing 103

See also F.A.S.T. Method (Writing); Article Writing; Productivity
100% Commission Strategy 442, 560
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See also Break-Even Strategy; List Building; Affiliate Motivation; Backend Profits;
Affiliate Marketing; List Building; Customer Acquisition

10X10 Training 527
See also Interview Marketing Strategy; Text Interview; Transcript Interview
11 Proven-Profitable Special Offer Promotions 189-195
See also Special Offer; Promotion; Traffic Generation
12-Month Series 500-501
See also Fixed-Term Membership; Monthly Membership Site; Series Structure
15 Types Of Splintered Products 775-777

2
2 for 1 Special 355-356
See also Download Page Upsell; Product Bundling
20 Content Idea Sources 691-698
See also Content Ideation; Market Research; Content Strategy
24-Hour Product Creation Cheat Sheet 198, 201
See also Cheat Sheets; Six Core Categories; Revenue
24-Hour Setup 134
See also PLR Setup Requirements; Implementation Speed; Business Launch

2Checkout 721
See also Payment Processing; PayPal

3
3-Hour Workday 117-119
See also Most Important Business Assets; 45-Minute Blocks; Time Blocking

3-Part Plan 450

See also Simple Six-Figures; Build An Audience; Build A Relationship; Build A Sales
Machine

3-Step Traffic System 435

See also Primary Traffic Source; Traffic Mastery; Duplication Strategy
30-45 Minute Blocks 117

See also 45-Minute Blocks; Time Blocking
30-Day Rule 120

See also Focus; Avoiding Distractions
30-Minute Growth Plans 72, 74, 78, 80, 95, 97, 101, 103

See also Forthcoming Content; Time Management; Blog Maintenance
30-Minute Traffic Strategy 172-173, 179
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See also Free Traffic Formula; Time Management; Efficiency

4
4-7 Article Strategy 39, 59, 86, 109
See also Content That Converts; Product Rotation; Newsletter Strategy

45-Minute Blocks 118
See also Time Blocking; 30-45 Minute Blocks; In The Zone

5
50% Commission 46-47, 62, 73-74, 62, 96-97, 62
See also Commission Structure; Affiliate Program; Revenue Sharing

50% Profit Philosophy 885
52 Issues 703

See also Yearlong Training Program; Weekly Installments; Six Core Topics
52 Ways To Use PLR 140

See also In-Copy Training; PLR Strategy; Monetization Methods

{
7 Keys To Getting Others To Actively Send You Traffic 58-67, 85-94, 108-117
See also Affiliate Program; Partner Traffic; Strategic Framework

72-Hours Left Email 188
See also Follow-Up Email Sequence; Urgency; Email Marketing

A
A-B-C System 711
See also Frontend Sales; Backend Sales; Product Package Strategy
Accounting Services 484
See also Professional Services; Tax Planning
Acronym Method 456
See also Content Creation; Teaching Methods; Frameworks
Ad Swaps 441
See also Joint Ventures; Cross-Promotion; Partner Traffic
Adding Value 29, 33-34, 49, 53-54, 76, 80-81, 99, 103-104
See also Perceived Value; Premium Priced Products; Unadvertised Bonuses
Additional Earning Potential 668
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See also Contest Prizes; Random-Draw Prizes; Affiliate Contest
Additional Strategies 351

See also Deluxe Version; Part Two; Content Strategy
Administrative Assistance 483

See also Outsourceable Tasks; Virtual Support
Adsense 889
Advanced Strategies 351

See also Deluxe Version; Part Two; Content Strategy
Advanced Training 737

See also Homestudy Course; Premium Eclass; Premium Products
Advertising Ammo 336

See also Multiple Price Points; Paid Traffic; Backend Profit
Affiliate Activation 48-49, 75-76, 98-99

See also Small Steps Strategy; Affiliate Program; Partner Engagement
Affiliate Appeal 336

See also Multiple Price Points; Affiliate Marketing; Backend Profit
Affiliate Articles 55, 82, 105

See also Content Marketing; Content Connection; Affiliate Resources; Article Marketing
Affiliate Attack Plan 47, 50, 54, 74, 50, 54, 97, 50, 54

See also Affiliate Program; Affiliate Resources; Promotional Steps; Sequential Marketing
Affiliate Blog Promotion 91, 114

See also Affiliate Marketing; Traffic Generation; Partnership
Affiliate Center 53, 80, 103, 669, 673, 797, 881

See also Account Management; Affiliate Program; Affiliate Resources; Leader Board;
Marketing Materials; Solo Ads

Affiliate Contest 441, 668

See also Affiliate Program; Cash Prizes; Gamification; Leader Board; Marketing
Partners; Motivation; Random-Draw Prizes; S.E.T.U.P. System

Affiliate Contests 59-60, 86-87, 109-110

See also Affiliate Incentives; Gamification; Prize Structure
Affiliate Email Template 179-182

See also Partner Promotion; Email Marketing; Copywriting
Affiliate Forums 791-792
Affiliate Incentives 58-60, 85-87, 108-110

See also Commission Structure; Contests; Milestone Rewards; Motivation
Affiliate Interview Distribution 548

See also Interview Repurposing; Affiliate Marketing; Partnership
Affiliate Link 53-54, 80-81, 103-104

See also Affiliate Program; Affiliate Tracking; Commission Structure
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Affiliate Link Tracking 793
Affiliate Links 717, 719
See also Backend Sales; Affiliate Commissions; Redirect Links
Affiliate List 49, 50-53, 60, 76, 50-53, 60, 99, 50-53, 60
See also Affiliate Program; Email Marketing; Partner Communication; Affiliate Resources
Affiliate Management 851
Affiliate Management Services 485
See also Traffic Generation Services; Partnership Management
Affiliate Manager 64, 91, 114, 443, 880-884
See also Delegation; Joint Venture Broker; Outsourcing; Partner Traffic; Scaling; Team
Building
Affiliate Manager Payment Structures 884
Affiliate Marketing 14, 36, 56, 83, 91, 106, 114, 888-889

See also Commission Income; Partnership; Product Promotion, Sidebar Banners; Profit
Streams; Revenue Diversification

Affiliate Motivation Email Template 614

See also Affiliate Marketing; Contest Marketing; Performance Incentives
Affiliate Offers 736

See also Joint Venture Partners; Commission; Cross-Promotion
Affiliate Partnerships 638, 640-664

See also Commission Rates; Joint Venture Partnerships; Partner Traffic System
Affiliate Product Research 719-720

See also Affiliate Links; Due Diligence
Affiliate Products 519

See also Product Promotion Guidelines; Primary Product Focus
Affiliate Program 46-47, 73-74, 96-97, 440-441, 880-884

See also Affiliate Link; Affiliate Tracking; Clickbank; Commission Structure; JVZoo;
Partner Traffic

Affiliate Program Launch 796-797
Affiliate Program Management 612-614, 717, 721, 800-801

See also Affiliate Marketing; Clickbank; Commission Structure; Growth Strategies;
JVZoo; Partnership Development

Affiliate Program Setup 47, 74, 97
See also Affiliate Program; Clickbank; JVzoo; Amember
Affiliate Promotional Materials 797
Affiliate Recruitment 576, 790
See also Affiliate Marketing; Commission Structure; Joint Venture
Affiliate Recruitment Email 796-797
Affiliate Recruitment Email Template 612-613
See also Affiliate Marketing; Partnership Development; Revenue Generation
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Affiliate Resource Page 50, 54, 77, 54, 100, 54

See also Affiliate Attack Plan; Promotional Resources; Swipe Files
Affiliate Resources 181

See also Partner Promotion; Affiliate Marketing
Affiliate Tracking 47, 74, 97

See also Affiliate Program; Affiliate Link; Commission Structure
Affiliate Traffic Strategy 200

See also Affiliate Program; Free Traffic; Cheat Sheets
Affiliate Training 60-61, 87-88, 110-111

See also Super Affiliates; Skill Development; Partner Success
Affiliate Welcome Email 53, 80, 103

See also Affiliate List; Email Marketing; Onboarding
Affilorama 882
Ala Carte Offerings 768
Alternative Content Formats 205-206

See also Cheat Sheets; Content Creation; Visual Content
Amazon 403, 405, 422, 570

See also Clickbank; JVZoo, Topic Determination Method; Market Research; Marketplace
Research; Product Title Creation; Topic Research

Amazon Keyword Search 691-692

See also Keyword Research; Product Research; Topic Discovery; Amazon
Amazon.Com Research 862, 863
Amember 47, 74, 97, 124

See also Affiliate Program; PayPal; Payment Processing, Sales Process Setup; Offer
Creation

Annual PLR Event 145
See also Quarterly PLR Release; Event Marketing; Product Launch
Anticipation Building 893
App Or Plugin Development 848
Appealing Presentation 157-158
See also Freemiums; Perceived Value; Professional Design
Apps And Plugins 517
See also Lead Magnet; Worksheets
Archive Section 73, 96
See also Blog; Content Pieces; Profit Triggers
Archived Content 19, 41, 61, 88, 111
See also Real-Time Content; Member Benefits; Content Delivery
Arranging Local Events 849
Article Format 104
See also F.A.S.T. Method (Writing); Article Topic Templates; Article Writing
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Article Formatting 573

See also Content Creation; User Experience; Readability
Article Outlining 108-109

See also F.A.S.T. Method (Writing); Analysis; Article Writing
Article Research Methods 98-99

See also Content Research; F.A.S.T. Method (Research); Articles
Article Templates 593-594, 737

See also Blog Posts; Content Creation; Membership Sites; Newsletter Content; PLR
Content

Article Titles 38, 42, 58, 62, 85, 89, 108, 112

See also Content That Converts; Opening Paragraphs; Reader Attention
Article Topic Templates 104-107

See also F.A.S.T. Method (Writing); Format; Article Writing
Article Writing 103-111

See also F.A.S.T. Method (Writing); Content Creation; Content Writing
Article/Report Freemium 168

See also Freemiums; Content Creation; PDF; Written Content
Asset 500-501, 505

See also Monthly Training Report; Lead Magnet; Content Delivery
Attention-Getting Titles 812
Audience Exposure 647-648, 655-659

See also List Building; Traffic Generation
Audio Products 679

See also Video Products; Content Format; Multi-Format Delivery
Audios 517

See also Lead Magnet; Videos
Authority Site 79, 102

See also Professional Blogging; Content Calendar; Full-Time Blogging
Auto-Shipping 562

See also Recurring Revenue; Physical Products; Consumables
Automated Profit Generators 72, 95

See also Passive Profit; Blog; Content Archives
Autopilot 126

See also Simplicity Principle; Systems
Autoresponder 27, 33, 47, 53, 74, 80, 97, 103, 152, 154, 502, 728-730, 802

See also Automation; Aweber; Broadcast Messages; Content Delivery; Email Campaign;
Email List Management, Email Marketing; Email Marketing; Email Sequence; Emalil
Service Provider; Lead Magnet; Member Communication

Autoresponder Email Series 626
See also PLR; Subscription Bonus; Lead Magnet
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Autoresponder Follow-Up 515, 518

See also Conversion Sequence; Drip Feed; Evergreen Content
Autoresponder Mini-Course 839-840
Autoresponder Series 735

See also Lead Magnet; Email Marketing; Soft Sell; Hard Sell; Follow-up Emails
Average Order Value 335-336

See also Upsell; Backend Profit; Revenue Optimization
Avoiding Distractions 120

See also Focus; 30-Day Rule
Aweber 33, 53, 80, 103, 116, 451, 729

See also Autoresponder; Email List Management; Email Service Provider; Email Service
Provider, Upbuilding; GetResponse; List Management; List Marketing; iContact

B
B.O0.0.S.T. Framework 780, 787
Back Door Strategy 81, 104

See also Entry-Level Products; Conversion Strategy; Product Ladder
Backend 460

See also Customer Lifetime Value; Product Suite; Repeat Sales; Retention
Backend Offer Pages 718-720

See also Backend Sales; Call To Action; Product Recommendations
Backend Offers 772
Backend Product 556, 560, 563

See also Frontend Product; Customer Lifetime Value
Backend Product Examples 718

See also Imfoproducts.com Case Study; Backend Offer Pages
Backend Profit 332

See also Frontend; Product Funnel; Customer Lifetime Value; Upsell
Backend Revenue 498-499, 507-509

See also Regular Customer Access; Resource Page; Related Offers
Backend Sales 710, 718-720, 725, 851, 856

See also Frontend Sales; Passive Income Stream; Sales Funnel
Backend Sales Opportunities 647, 656-657

See also Interview Requests; Webinars; Report Contributions
Balance 120-121

See also Focus and Balance; Traffic Conversion vs Generation
Banner Ads 437

See also BuySellAds; Display Advertising; Media Buying
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Banners And Buttons 55, 82, 105

See also Visual Marketing; Affiliate Resources; Website Graphics
Becoming Part Of Target Market 863
Behavior-Based Emails 783
Benchmarks 833
Benefit Bullets 752
Benefit Sharing 892-893
Benefit Statements 730-731

See also Landing Page; Headline; Call to Action
Benefit Visualization 751
Benefit-Driven Description 616

See also Copywriting; Sales Copy; Email Marketing
Benefit-Driven Headlines 812-826
Benefit-Focused Copy 702-706

See also Salesletter; Copywriting; Customer Results; Value Proposition
Benefits Highlighting 38, 58, 85, 108

See also Product Benefits; Content That Converts; Call to Action
Benefits Of Product Splintering 770-772
Best Solutions Philosophy 867-868
Bi-Weekly Newsletter 27, 32, 47,52, 74, 79, 97, 102

See also Weekly Newsletter; Newsletter as Salesletter; Earncome Newsletter Example
Big Picture Thinking 746

See also Business Planning; Strategic Planning; Business Growth Planner
Bite-Size Steps 761-762
Block Quotes 470

See also Content Formatting; Credibility Building; Visual Emphasis
Blog 73, 78-79, 96, 101-102

See also Archive Section; Content Pieces; Passive Profit Generator; WordPress
Alternative

Blog Comment Analysis 696
See also Customer Research; Topic Discovery; Engagement Analysis
Blog Commenting 574
See also Forum Posting; Community Engagement; Backlinks
Blog Content From PLR 627
See also PLR; Content Marketing; Blog Strategy
Blog Feeds 97

See also F.A.S.T. Method (Research); Content Research; NewsRack; Google Blog
Search

Blog Launch Strategy 74, 78, 97, 101
See also Existing Content; Blog Setup; Quick Start
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Blog Links Page 568, 583-587

See also Reciprocity; Resource Curation; Link Building
Blog Management Services 484

See also Content Creation Outsourcing; Social Media Management
Blog Network Advertising 438

See also DeckNetwork; Blog Advertising; Network Marketing
Blog Newsletter Integration 865-866
Blog Plugins 737

See also Blog Themes; Membership Sites
Blog Post Creation 592, 594

See also Content Marketing; SEO; Audience Building
Blog Post Title Templates 810-826
Blog Posts 690

See also Content Creation; Blogging; SEO
Blog Setup Example 762-763
Blog Themes 737

See also Blog Plugins; Membership Sites
Blog Traffic Strategy 889
Blog Train 575

See also Joint Venture; Content Collaboration; Blog Promotion
Blogads 438

See also Popular Blog Ads; Ad Brokers; Blog Networks
Blogads.Com 808
Bloggers As Interviewers 536

See also Finding Interviewers; Guest Posts; Blog Format
Blogging 849-850
Bonus Relevance 755
Bonuses 704, 754-755

See also Call to Action; Instant Access; Perceived Value; Sweetening the Pot
Borrowed Credibility 455

See also Interviews; Credibility; Expert Positioning; Authority
Brainstorming 96-97, 691

See also Article Writing; Content Ideation; Content Research; Creative Process; F.A.S.T.
Method (Research); Market Problems

Brand Recognition Strategy 745

See also Brand Strategy; Marketing Strategy; Customer Awareness
Brand Strategy 745

See also Brand Recognition; Marketing Strategy; Business ldentity
Break Even 772
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Break-Even Point 840, 845, 847, 851, 852
Break-Even Strategy 439

See also Numbers Game; Backend Profits; List Building; Frontend-Backend Model
Broadcast Emails 153

See also Email Marketing; Email Sequence; Autoresponder
Broadcast Mailings 116

See also Follow-Up Mailings; List Marketing; Upbuilding
Broadcast Vs Preloaded Content 27, 47, 74, 97

See also Autoresponder; Email List Management; Newsletter Publishing
Browser To Buyer Conversion 202, 205

See also Conversion Strategy; Cheat Sheets; Portal Pages
Budget-Based Selection 490

See also Freelancer Evaluation Process; Cost Management
Build A Relationship 450, 453-458

See also Know Like and Trust; Freemiums; Engagement; Community
Build A Sales Machine 450, 459-460

See also Sales Funnel; Product Suite; Revenue; Product Creation
Build An Audience 450-452

See also List Building; Traffic, Community; Email Database
Build Trust 519, 522

See also Pre-sell Content; Conversion Sequence
Built-In Deadline 668

See also Contest Duration; Affiliate Contest; Friendly Competition
Built-In Traffic 443

See also Daily Tasks; Consistency; Personal Traffic; Automation
Bullet Points 35, 38, 55, 58, 82, 85, 105, 108

See also Copywriting Components; Benefits Highlighting
Business Funding 745

See also Start-up Costs; Ongoing Costs; Financial Planning
Business Goal Setting 745

See also Strategic Planning; Business Planning; Performance Metrics
Business Goals Planning Questions 760-761
Business Growth Planner 741-745

See also Business Planning; Strategic Planning; Goal Setting
Business Model Sharing 832
Business Partner 744

See also Joint Ventures; Business Funding; Partnership Strategy
Business Planning Services 483

See also Expert Services; Business Strategy
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Business Productivity Planner 758, 760-765
Buyer List 772
Buyer Lists 11-13, 33-35, 53-55, 80-82, 103-105, 793, 794
See also Customer Segmentation; Marketing Strategy; Profit Streams
Buying Email Leads 437-438
See also Co-Registration; List Building; Due Diligence; Email Marketing
Buysellads 437
See also Banner Ads; Ad Brokers; Display Advertising
Byline 573
See also Guest Blogging; Author Authority; Backlinks
Bylines 655
See also Guest Blog Posts; Backlinks

C

C.E.N.T.E.R. Framework 526
See also Interview Marketing Strategy; Framework

Call To Action 17, 39, 28, 35, 39, 59, 48, 55, 59, 86, 75, 82, 86, 109, 98, 105, 109, 464-466,
475, 477,572-573, 585, 673, 705-706, 729, 731, 755, 773, 803, 808, 869-870, 893

See also Affiliate Center; Content That Converts; Conversion; Daily Updates; Direct
Response; Marketing; Marketing Materials; Module Structure, Soft Call to Action;
Product Promotion; Response Mechanism; Sales Integration; Sales Process; Strong Call
to Action

Call To Action At Close 91, 114
See also Calls to Action; Content Strategy; Conversion Elements

Camtasia 324, 416, 807

See also Screen Capture Software; Video Editing; Video Marketing, Screen Capture
Video Recording; Video Products

Canva 158

See also Graphic Design; Professional Presentation; Freemium Creation
Capture Page 502-503

See also Sales Page; Fulfillment Page; Autoresponder
Case Studies 30, 38, 40, 50, 58, 60, 77, 85, 87, 100, 108, 110, 454, 457, 752

See also Content Types; Credibility; Problem/Solution Format; Proof; Results; Social
Proof; Testimonials

Case Studies As Marketing 16-17, 38-39, 58-59, 85-86, 108-109

See also Content Marketing; Product Integration; Teaching Examples
Case Study 167

See also Freemiums; Social Proof; Results; Testimonials

Case Study Article Template 606-608
See also Social Proof; Results Documentation; Testimonial Content
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Case Study Format 470, 473

See also Content Formats; Social Proof; Results Demonstration
Center Of Attention 526, 528

See also Interview Marketing Strategy; Featured Guest
Central Idea 7-8, 29-30, 49-50, 76-77, 99-100

See also Core Categories; Brand ldentity; Target Audience
Charitable Partnership 442

See also Relationship Building; Community Support; Partner Motivation
Cheat Sheet 163-164

See also Freemiums; Content Creation; Quick Reference
Cheat Sheet Training Modules 202-203

See also Cheat Sheets; Content Planning
Cheat Sheets 198-206

See also Freemiums; Lead Magnets; Perceived Value; Visual Content
Cheat Sheets As Examples 203

See also Cheat Sheets; Content Creation; Freemium Creation
Cheat Sheets As Tools 203

See also Cheat Sheets; Implementation; Action Steps
Checklist Freemium 164

See also Freemiums; Content Creation; Action Lists
Churn And Burn Model 553

See also Customer Retention; Cross-promotion
Clear Expectations Setting 491

See also Project Management Best Practices; Communication
Click-Through Rates 860, 871, 891

Clickbank 47, 67, 74, 67, 97, 67, 134, 403, 422, 440, 502, 558, 563, 570, 635-636, 694,
717,721, 793, 800

See also Affiliate Marketplace; Affiliate Marketplace, Payment Processing; Affiliate
Program; Amazon; Business Tools; Digital Products; JVZoo; JVZoo, Topic Determination
Method; JVzoo; Market Research; Marketplace Research; Order Processing; Order
Systems; PLR Sourcing Methods; PayPal; Payment Gateway; Payment Processing;
Topic Research

Clickbank Marketplace Research 694

See also Affiliate Marketing; Product Research; Topic Discovery
Clickbank Research 862
Close Connection Interview 532-533

See also Self-Interview Model; In-House Interview
Co-Endorsements 736-737

See also Joint Venture Partners; Cross-Promotion; Strategic Partnerships
Co-Op And Bulk Mail Ads 436
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See also ValPak; Print Advertising; Offline Marketing; Cost Sharing

Co-Registration 437-438, 664

See also Buying Email Leads; Email Marketing; Joint List Ownership; Lead Pages; List
Building; Template #20

Co-Registration Proposal Email 664
See also Co-Registration; List Building; Template #20
Coaching 555, 561-562, 564, 735, 737, 343-347

See also Consulting; High-Priced Services; Premium Eclass; Premium Product;
Premium Products; Service Business

Coaching Assignments 346-347

See also Coaching; Class Structure
Coaching Services 680

See also Customer Service; Live Events; VIP Treatment
Cold Prospects 771
Color Scheme 580

See also Infographic; Visual Design; Branding
Combining Multiple PLR Sources 627, 628

See also PLR; Five-Step PLR Rewriting Process; Content Uniqueness
Coming Soon Promo Email Template 615

See also Product Launches; Email Marketing; Anticipation Building
Commission Bump 441

See also Affiliate Motivation; Limited-Time Offers; Commission Structure
Commission Positioning 63, 90, 113

See also Commission Structure; Marketing Psychology; Presentation
Commission Rate 736

See also Affiliate Offers; Revenue Planning
Commission Rates 641-664

See also Special Partner Commission Rates; Affiliate Partnerships
Commission Split 883-885
Commission Structure 46-47, 62, 73-74, 62, 96-97, 62, 175, 180, 717, 795-796

See also 50% Commission; Affiliate Incentives; Affiliate Marketing; Affiliate Program;
Affiliate Programs; Joint Venture Partners; Lifetime Commissions, Partner Promotion;
Partner Promotion Strategy

Communication Focus 831-833
Company Mission Statement 487
See also Project Description; Brand Consistency
Comparison/Versus Titles 820-823
Compelling Subject Lines 868-869
Competitive Analysis 742
See also Market Research; Market Positioning; Competitive Advantage
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Competitive Research 692, 695-696

See also Market Research; Topic Discovery; Strategic Planning
Competitor Affiliate Analysis 790-793
Competitor Blog Analysis 695-696

See also Competitive Research; Content Strategy; Topic Discovery
Complement vs Complete 349

See also Special Report Criteria; Content Strategy; Value Perception
Comprehensive Coverage Claim 702

See also Credibility Building; Positioning; Value Proposition
Conditional Guarantee 754
Conformity Trigger 784
Connect To Single Benefit 156-157

See also Content Strategy; Freemiums; Product Benefits; Preselling
Connecting Free To Paid 201-202

See also Six Core Categories; Cheat Sheets; Freemiums
Consistency 444, 446

See also Daily Traffic Tasks; Duplication Strategy; Long-Term Success
Consistent Promotion 800
Consistent Steps 461

See also Business Growth; Momentum; Discipline; Progress
Consultation Retainer 562

See also Coaching; Consulting; Service Business
Consulting 555, 561-562, 564, 735

See also Coaching; High-Priced Services; Premium Product; Premium Products; Service
Business

Consumables 561-562
See also Physical Products; Recurring Revenue
Consumption Email 154-155
See also Email Sequence; Freemium Follow-Up Formula; Engagement Strategy
Content And Promotion Mix 519
See also Conversion Sequence; Pre-sell Content
Content Calendar 79, 102
See also Blog Planning; Content Strategy; Time Management
Content Compilation 714
See also Product Creation; Content Repurposing
Content Conclusion 477
See also Content Structure; Call to Action; Conversion
Content Connecting To Product 27-31, 47-51, 74-78, 97-101
See also Newsletter as Salesletter; Product Parts Connection; Copy Parts Connection
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Content Creation Acceleration 592-593

See also Time Management; Content Marketing; Business Efficiency
Content Creation Outsourcing 482

See also Outsourceable Tasks; Ghostwriting; Copywriting
Content Creation Shortcut 623

See also PLR; Time Management; Product Creation
Content Engagement 474

See also Content Quality; Reader Retention; Conversion
Content Formatting 470-471

See also User Experience; Readability; Visual Design
Content Ideation 690-691

See also Content Creation; Topic Research; Market Research
Content Into Cash Cheat Sheet 198, 201

See also Cheat Sheets; Six Core Categories; Content
Content Is King 568

See also Good Content Gets Shared; Share-Worthy Content
Content Navigation Pane 86-88, 109-111

See also Sidebar Elements; User Experience; Conversion Path
Content Pieces 73-74, 96-97

See also Archive Section; Blog; Content Types
Content Planning For Future Licensing 145

See also Content Creation; PLR Planning; Strategic Thinking
Content Quality Vs Speed 103

See also F.A.S.T. Method (Writing); Article Writing; Productivity
Content Quality-How You Display 92, 115

See also User Experience; Content Strategy; Readability
Content Quality-What You Say 91-92, 114-115

See also Content Strategy; Value Delivery; Audience Engagement
Content Repurposing 363, 377, 384, 444, 465-466, 627

See also Assets; Blog Content; Content Creation; Content Efficiency; Content Strategy;
Content Syndication; Efficiency; Multi-Channel Marketing; Multi-channel Marketing; PLR;
Podcast; Product Development, Product Updates; Video Content

Content Research 96-102

See also F.A.S.T. Method (Research); Brainstorming; Credibility; Source Citation
Content Swapping 575, 577

See also Joint Venture; Partner Traffic; Content Distribution
Content Syndication 321-328, 429-430, 441

See also Article Marketing; Content Creation; Content Distribution; Guest Content; Link
Building; Maximum Traffic Strategy, Traffic Generation; Partner Traffic, SEO; Traffic
Generation Activities
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Content That Converts 25, 45, 72, 95

See also Newsletter as Salesletter; Call to Action; Content Strategy
Content Theft Warning 102

See also Content Research; Source Citation; Credibility; Copyright
Content Types 40-42, 60-62, 87-89, 110-112

See also Content That Converts; Article Writing; Content Strategy
Content Updates 20, 42, 62, 89, 112

See also Real-Time Content; Evergreen Content; Content Maintenance
Content-Based Lessons 17-18, 39-40, 59-60, 86-87, 109-110

See also Product Integration; Lead Magnets; Content Marketing
Content-Promotion Balance 891
Content-To-Promotion Balance 75, 98

See also Blog Strategy; User Experience; Profit Triggers

Contentaire 197, 203-204, 231, 238, 258, 265, 273, 306, 313-314, 411, 417, 569, 588-589,
699, 769-770

See also Checklist System; Content Creation; Content Creation, Email Marketing;
Content Templates; Landing Page; Productivity; Resources, Writing Productivity
Techniques; Swipe Files, Copywriting; Templates; Templates, Swipe File; Writing
Templates; Writing Tools

Contentaire PLR Case Study 134

See also PLR Licensing Strategy; Case Studies; Premium Pricing
Contest Competition 668, 673

See also Leader Board; Daily Updates; Affiliate Contest
Contest Duration 670, 672

See also Contest Guidelines; Six Week Notice; Built-in Deadline
Contest Guidelines 670-671

See also Affiliate Contest; Contest Prizes; Legal Compliance
Contest Investment ROI 59-60, 86-87, 109-110

See also Affiliate Contests; Profitability Analysis; Customer Lifetime Value
Contest Leader Boards 791
Contest Management 851-852
Contest Prize Structure 59, 86, 109

See also Affiliate Contests; Motivation; Reward Systems
Contest Prizes 670

See also Affiliate Contest; Random-Draw Prizes; Contest Guidelines
Contest Timing Strategy 672

See also JV Notification Lists; Contest Duration; Six Week Notice
Contextualized Banners 77, 100

See also Sidebar Ads; Conversion Strategy; Blog Monetization

Continuous Segmentation 522
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See also List Segmentation; Sub-niche Targeting
Controlled Variables 872
Controversy/Debate Titles 818-824
Conversation Matching 750
Conversion Expert 845
Conversion Rate 439, 442, 453, 460, 730, 796, 871, 873-874

See also Email Campaign; Lead Page; Metrics; Numbers Game; Optimization; Quality
Sales Process; Split Testing; Testing; Testing and Tracking; Traffic

Conversion Rate Doubling 871
Conversion Rate Optimization 808
Conversion Rates 4, 9, 21, 26, 9, 21, 46, 9, 21, 73, 9, 21, 96, 9, 21, 645, 653

See also Commission Rates; Graphic Design; Greater Value Strategy; Sales Letters
Conversion Sequence 515, 518-521

See also Autoresponder Follow-up; Pre-sell Content; List Segmentation
Conversion Strategy 151-155, 743

See also Customer Loyalty; Customer Retention; Email Marketing; Freemiums; Revenue
Generation; Sales; Sales Funnel

Copy Parts Connection 30-31, 50-51, 77-78, 100-101

See also Content Connecting to Product; Copywriting Components
Copybox 769-770
Copywriting 9, 31, 51, 78, 101, 855-856

See also Conversion Rates; Fill-in-the-Blank Templates; Sales Letters
Copywriting Components 38, 58, 85, 108

See also Copy Parts Connection; Content That Converts; Salesletter
Copywriting Cost Savings 707

See also Templates as Time-Savers; ROI; Professional Salesletter
Core Categories 8, 21, 30, 43, 50, 63, 77, 90, 100, 113

See also Yearlong Training Programs; Product Vaults; Weekly Rotation; Content
Planning, Product Vaults; Content Organization

Core Essentials 114, 115

See also Focus; Most Important Business Assets
Countdown Timers 893
Coupon Code 179-180, 189-190, 669

See also Discount; Existing Products; Flash Sale; New Freemiums; Special Offer;
Targeted Exclusivity

CPA And Cpm 438
See also MaxBounty; Performance Marketing; Ad Metrics
CPA Offers 889
Craigslist 849, 882
Creating Fresh Freebies 847-848
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Creating Urgency 870
Creative Vs Non-Creative Work 127

See also Outsourcing Non-Creatives
Creatives 124

See also Partner Traffic; Affiliate Program
Credibility 96-97

See also Content Research; Source Citation; Research Accuracy
Credibility Building 470, 472-474, 703, 757

See also Authority; Believability; Salesletter; Social Proof; Testimonials; Trust
Cross Sell 334

See also Upsell; Backend Profit
Cross-Linked Content 91, 114

See also Trap Door Strategy; User Engagement; Site Navigation
Cross-Promotion 443-444, 563-564, 640-664, 735, 738, 743

See also Affiliate Partnerships; Backend Marketing; Content Marketing; Email Marketing;
Joint Venture Partnerships; Personal Traffic; Product Promotion; Reciprocal Promotion;
Traffic Recycling; Upselling

Cross-Selling 13, 35, 55, 82, 105

See also Profit Streams; Product Portfolio; Marketing Integration
Cross-Sells 460

See also Upsells; One-Time Offers; Bundle Strategy; AOV
Cross-Sells And Backends 126

See also Autopilot; Revenue
Curiosity Arousal 893-894
Curiosity Bullets 752
Curiosity Gap 476-477

See also Engagement; Psychology; Content Strategy
Curiosity Gap Titles 812-826
Curiosity-Arousing Subject Lines 782
Curiosity-Based Introduction 628-629

See also Five-Step PLR Rewriting Process; Copywriting
Custom-Tailored Format 159-161

See also Content Strategy; Freemiums; Product Positioning
Customer Acquisition Cost 772, 334-335
Customer Communication Channels 743

See also Customer Service; Customer Support; Email Marketing
Customer Community 685-686

See also Customer Service; Community Building; Peer Support
Customer Experience 771-772
Customer Funnel 175, 195
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See also Traffic Generation; List Building; Revenue

Customer Lifetime Value 60, 87, 110, 460, 563, 734, 841, 844

See also Backend; Backend Sales; Cross-Promotion; Follow-up Emails; Lifetime
Commissions; Profitability Analysis; Repeat Customers; Repeat Purchases; Retention;
Revenue Modeling; Sales Funnel; Upselling

Customer Retention 553

See also Customer Lifetime Value; Repeat Buyers
Customer Review Analysis 696-697

See also Market Research; Competitive Analysis; Customer Feedback
Customer Satisfaction First 338

See also Upsell Caution; Business Ethics; Long-Term Value
Customer Service Quality 683

See also Customer Experience; Technical Support; User Satisfaction
Customer Service Strategy 745

See also Customer Communication Channels; Customer Retention; Support Systems
Customer Support Outsourcing 483

See also Outsourceable Tasks; Product Launch Support
Customer Vs Prospect Lists 874
Customer-To-Affiliate Conversion 68, 95, 118

See also Affiliate Recruitment; Word of Mouth; Testimonials; Advocacy
Customized Partner Resources 442

See also Conversion Optimization; Partner Support; Landing Pages
Customized Training Program 340

See also Done For You Service; Coaching; Customization

D
Daily To-Do Lists 760, 763-764
Daily Traffic Tasks 444
See also Consistency; Built-In Traffic; Time Management; Personal Traffic
Daily Updates 673
See also Leader Board; Contest Competition; Marketing Materials
Data Entry Outsourcing 483
See also Low-Value Tasks; Administrative Assistance
Data Visualization 578-581
See also Infographic; Statistics; Charts
Deadline-Driven Subject Lines 782
Decide What You Need 881
Decision-Making Process 7-8, 29-30, 49-50, 76-77, 99-100
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See also Central Idea; Core Categories; Domain Registration; Pricing Strategy

Decknetwork 438

See also Blog Network Advertising; Premium Networks
Deluxe Version 348-354

See also Upsell; Product Packaging; Value Ladder
Deposit Photos 581

See also Stock Photos; Graphics; Visual Content
Determining Outsourcing Needs 482

See also Four-Step Outsourcing Process; Task Evaluation
Different Angles 56, 83, 106

See also Content Variety; Multiple Benefits; Strategic Positioning
Different People Different Questions 531

See also Interview Tour; Interview Questions
Different People Same Questions 531

See also Interview Tour; Interview Questions
Digitalpoint 634

See also PLR Sourcing Methods; Forum Marketplaces
Direct Promo Email Template 616-617

See also Email Marketing; Product Launches; Sales Copywriting
Direct Response Pages 79, 102

See also Sales Pages; Conversion Strategy; Page Design
Directory Submissions 854
Distraction-Free Environment 127

See also Monthly Retreats; Productivity
Distribution Channels 576-577, 581, 586

See also Content Marketing; Traffic Generation; Social Media
Do Your Due Diligence 882-883
Document Formatting Services 485

See also Content Creation Outsourcing; Professional Design
Domain Name 502

See also Hosting; Website Setup; Nameservers
Domain Registration 7-8, 29-30, 49-50, 76-77, 99-100

See also Brand Identity; Website Setup; Central Idea
Done For You Service 459, 339-343

See also Services; Implementation; Client Work
Done-For-You Business Setup 145-146

See also Premium Services; Revenue Multiplication; Service Offers
Double Call To Action 188

See also Call To Action; Email Marketing; Affiliate Marketing
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Doubling Profits Through Splintering 766, 770-771
Download Link 503-504

See also Fulfillment Page; Autoresponder; Content Delivery
Download Page 37, 57, 84, 107

See also Content Delivery; Sales Integration; Newsletter Strategy
Download Page Upsell 355-356

See also Upsell; Post-Sale Strategy
Download Reminder Box 85-86, 108-109

See also Embedded Offers; Product Connection; Module Promotion
Downloadable Content Formats 91, 114

See also Content Delivery; User Experience; Format Strategy
Drip Feed 515, 521-522

See also Autoresponder Follow-up; Evergreen Content; List Segmentation
Drip-Feed Strategy 26, 46, 73, 96

See also Newsletter as Salesletter; Weekly Newsletter; Bi-Weekly Newsletter
Drop-Shipping 561-562

See also Physical Products; E-commerce
Dual-Purpose Interview Strategy 528-529

See also Interview Marketing Strategy; Traffic Generation; Conversion
Due Diligence 438, 631

See also Buying Email Leads; PLR Quality Checklist; Quality Control; Reputable Vendor;
Risk Management

Duplication Strategy 446
See also 3-Step Traffic System; Multiple Sources; Scalability; Consistency

E
Earncome 161, 169
Earncome Newsletter 81, 89, 104, 112
See also Email Follow-Up; Freemium; List Building
Earncome Training Program 32-37, 52-57, 79-84, 102-107
See also Newsletter as Salesletter; Bi-Weekly Newsletter; Case Study
Earncome.com Example 355-356
See also 2 for 1 Special; Download Page Upsell; Set It And Forget It Strategy
Ease/Simplicity Emphasis 813-825
Easy Ordering Process 757
Eavesdropping On Your Market 863
Ebay 635
See also PLR Sourcing Methods; Marketplace
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Eclass 459

See also Online Courses; Information Products; Premium Products; Teaching
Ecovers 633

See also PLR; Graphics; Product Presentation
Editable Document Format 134, 137

See also PLR Setup Requirements; Content Delivery; File Formats
Editing And Proofreading 104

See also Article Writing; F.A.S.T. Method (Writing); Content Quality
Educate 474

See also Content Value; Implementation; Knowledge Transfer
Eight Elements Of An Effective Email 182-188

See also Email Marketing; Copywriting; Promotion
Elance 377, 410, 730, 842, 882-883

See also Content Creation; Freelancer Hiring; Freelancing; Outsourcing; UpWork;
Upwork, Outsourcing

Email And Proposal Templates 593, 609
See also Email Marketing; Partnership Development; Promotional Campaigns
Email Campaign 730
See also Autoresponder; Conversion Rate; Email Service Provider
Email Coaching 345-346
See also Coaching; Consultation
Email Continuity 781
Email Deliverability 785-786
Email Follow-Up 81, 90, 104, 113
See also Email List; List Building; Content Delivery
Email Frequency 730
See also Autoresponder; Email Campaign
Email Marketing 780
Email Marketing Services 484
See also List Management; Marketing Services
Email Mini Course 517
See also Lead Magnet; Autoresponder Follow-up
Email Monologue 863
Email Open Rate 780
Email Performance Metrics 661
See also Solo Mailings; Email Marketing
Email Sequence 152-155
See also Freemium Follow-Up Formula; Autoresponder; Email Marketing

Email Sequences 891
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Email Series 781
Email Service Provider 451, 729, 785-786
See also Autoresponder; Email Campaign; Email Marketing; List Building
Email Service Provider Tracking 871
Email Teaser 781
Email Testing Strategy 785-786
Email Timing Optimization 786
Emailtivity 887
Embedded Offers 83, 106, 135-136

See also Profit Triggers; Content Strategy; Monetization, Backend Profit; Cross-Selling;
Revenue Maximization

Emotional Engagement 869
Emotional Marketing 892
Empathy Building 751
Employee Management 744

See also Independent Contractors; Team Management; Outsourcing
Employment Contract 884
Endorsements 752
Engage 474

See also Emotional Marketing; Trust Building; Connection
Engagement 568, 578

See also Content Quality; Reader Interest; Content is King
Engagement Metrics 693, 694, 696

See also Analytics; Popular Content; Social Media Marketing
Engagement Techniques 730

See also Email Campaign; Storytelling
Enrollment Deadlines 177

See also Time-Limited Offer; Urgency; Natural Deadlines
Entertain 474

See also Content Engagement; Writing Style; Reader Experience
Entry Price Range 559

See also Entry-Level Product; Pricing Strategy
Entry-Level Product 559-560, 734-735, 737-738

See also Frontend Product; Lead Magnet; Loss Leader; Mid-Level Products; Price
Points; Pricing Strategy; Sales Funnel

Entry-Level Products 81, 91, 104, 114
See also Back Door Strategy; Product Ladder; Frontend Offers

Equal Content Distribution 110-111
See also F.A.S.T. Method (Writing); Article Writing; Text Phase

Escrow Services 485

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved. 24



See also Freelancing Platforms; Payment Terms
Event Follow-Up Recruitment Email 645-646
See also Networking; Conversion Rates; Template #4
Event-Based Promotion 174
See also Special Offer; The Event; Storytelling
Event-Based Segmentation 875
Evergreen Content 20, 42, 27, 62, 47, 89, 74, 112, 97, 521, 626, 840

See also Autoresponder Email Series; Autoresponder Follow-up; Broadcast vs
Preloaded Content; Content Strategy; Content Updates; Drip Feed; Newsletter Content;
PLR; Time Efficiency, Autoresponder

Evergreen Products 714

See also Content Selection; Product Longevity
Exclusive Affiliate Deals 66, 93, 116

See also Exclusivity Strategy; Value Creation; Competitive Advantage
Exclusive Content 133, 574, 681

See also Content Creation; Content Differentiation; Content Quality; Content Strategy;
Guest Blogging; Originality; PLR Licensing Strategy; Unique Selling Position

Exclusive Content For Affiliates 66, 93, 116

See also Exclusivity Strategy; Content Creation; Differentiation
Exclusive Interview Incentive 545

See also Interview Best Practices; Conversion; Limited Offers
Exclusive Partner Bonuses 442

See also Affiliate Rewards; Partner Motivation; VIP Treatment
Exclusive Rights Transfer 486

See also Project Description; Payment Terms; Contract Terms
Exclusive Time 66-67, 93-94, 116-117

See also Exclusivity Strategy; Relationship Building; High-Touch Support
Exclusivity Strategy 64-67, 91-94, 114-117

See also Super Affiliates; Differentiation; Premium Treatment
Existing Content 74, 97

See also Blog Launch; PLR Licensing; Content Strategy
Existing Content Strategy 20-21, 42-43, 62-63, 89-90, 112-113

See also Product Vaults; PLR Licensing; Time Efficiency; Content Leverage
Existing Customer 555, 559

See also Repeat Buyer; Customer Lifetime Value
Existing Products 668-669

See also Flash Sale; New Version; Splintered Product; Affiliate Contest
Exit Strategy 136, 745

See also Business Planning; Business Valuation; Product Lifecycle; Revenue
Optimization; Strategic Planning; Version Updates
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Expert Authority Titles 816-825
Expertise-Based Outsourcing 482
See also Determining Outsourcing Needs; Freelancer Skills
Extra Member Content 200
See also Cheat Sheets; Member Benefits; Value Addition
Ezine Article Directories 98
See also Content Research; F.A.S.T. Method (Research); EzineArticles.com
Ezinearticles.Com 98
See also Ezine Article Directories; Content Research

F

F.A.S.T. Method (Research) 96-102
See also Content Research; Article Writing; Brainstorming; F.A.S.T. Method (Writing)
F.A.S.T. Method (Writing) 103-111
See also Content Writing; Article Writing; Outlining; F.A.S.T. Method (Research)
Facebook 451, 800, 807-809
See also Community Building; Social Media; Twitter
Facebook Groups 574, 791-792
See also Facebook Page Commenting; Social Media Marketing
Facebook Page Commenting 574
See also Social Media Marketing; Facebook Marketing
Facebook Pages 863, 865
Facebook Research 694
See also Social Media Marketing; Topic Discovery; Engagement Analysis
Facebook Targeting 438
See also Social Media Ads; Facebook Ads; Precision Marketing
FAQ Article Template 604-605
See also Customer Support; Educational Content; Beginner Resources
FAQ Interview 534
See also Self-Interview Model; Question and Answer
Fast Solution Positioning 784
Fast-Action Discount 140-141
See also Urgency; Scarcity; Pricing Strategy
Features Vs Benefits 749
Fill-in-The-Blank Format 812-826
Fill-In-The-Blank Recruitment Emails 638, 640-641
See also Affiliate Partnerships; Joint Venture Partnerships; Partner Traffic System
Fill-In-The-Blank Template 701-706
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See also Salesletter; Copywriting; Time-Saving Tool; Templates

Fill-In-The-Blank Templates 9, 31, 51, 78, 101, 592

See also Content Creation; Copywriting; Productivity Shortcuts; Sales Letters; Time
Efficiency; Time Management

Finding Affiliates 67, 94, 117

See also Affiliate Recruitment; Partner Outreach; Network Building
Finding Interviewers 536-537

See also Networking; Partnership; Interview Tour
Fire Sale 442, 627

See also Bundle Pricing; Commission Bump; PLR; Promotional Strategy; Scarcity;
Special Offers; Urgency

Five-Step PLR Rewriting Process 628-630
See also PLR; Content Creation; Writing Process
Fiverr 327, 410, 581

See also Delegation; Design Services; Freelancer Hiring, Outsourcing; Freelancers;
Graphics Creation; Infographics; Outsourcing

Fixed-Term Membership 500-501
See also Monthly Membership Site; Membernaire; Asset
Flagship Product 743
See also Product Strategy; Product Line; Brand Identity
Flash Sale 669
See also Coupon Code; New Version; Splintered Product; Existing Products
Flash Sale Strategy 806
Flex Day 124
See also Weekly Schedule Structure; Friday Activities
Focus 114, 120
See also Focus and Balance; 30-Day Rule; Core Essentials
Focus And Balance 120-121
See also Ten-Hour Workweek; Core Essentials; Most Important Business Assets
Follow-Up Email Marketing 563
See also Email Marketing; Backend Marketing
Follow-Up Email Sequence 188
See also Email Marketing; Urgency; Special Offer
Follow-Up Emails 735-736
See also Autoresponder Series; Cross-Promotion; Customer Management
Follow-Up Mailings 116
See also Broadcast Mailings; List Marketing; Upbuilding
Forthcoming Content 74, 97
See also Content Schedule; Blog Maintenance; Time Management
Forum Post Research 693-694
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See also Community Research; Market Research; Topic Discovery
Forum Posting 574
See also Blog Commenting; Signature File; Community Building
Forums 736
See also Membership Sites; Community; Cross-Promotion
Foundations Coaching 30-31, 32, 50-51, 52, 77-78, 79, 100-101, 102
See also Personal Coaching; Premium Product System; Earncome Training Program
Four-Door Conversion Model 80-82, 103-105

See also Front Door Strategy; Back Door Strategy; Side Door Strategy; Trap Door
Strategy

Four-Step Outsourcing Process 481

See also Hands-Free Outsourcing; Project Management
Free Car Wash Vs Paid Car Wash That'S Free 200

See also Perceived Value; Paid Content Given Free
Free Product Updates 684

See also Product Maintenance; Long-Term Value; Customer Retention
Free Publicity 526, 528-529

See also Interview Marketing Strategy; Traffic Generation; Publicity
Free To Fee System 204

See also Freemiums; Content Strategy; Preselling
Free Traffic Formula 173

See also Special Offer; Partner Promotion; Traffic Generation; Urgency
Freebie Seekers 8, 12, 30, 12, 50, 12, 77, 12, 100, 12

See also Pricing Strategy; Buyer Lists; Customer Quality
Freelancer Agreements 829-830
Freelancer Evaluation Process 489-490

See also Freelancer Hiring; Due Diligence
Freelancer Feedback Analysis 489

See also Freelancer Evaluation Process; Quality Assurance
Freelancer Monitoring 833-835
Freelancer Motivation 835
Freelancer Ratings 485, 489

See also Freelancing Platforms; Freelancer Evaluation Process
Freelancing Platforms 485

See also Freelancer Hiring; Freelancer Ratings; Escrow Services
Freemium 81, 104, 152-153, 156-168

See also List Building; Email List; Lead Generation, Lead Magnet; Content Marketing;
Preselling; List Building

Freemium Best Practices 455-458
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See also Freemiums; Content Quality; Engagement; Relationship Building
Freemium Follow-Up Formula 149, 152-155

See also Email Sequence; Freemiums; Preselling; Conversion Strategy
Freemium Materials 699

See also Lead Magnets; List Building; Content Strategy
Freemium Variety 39, 59, 86, 109

See also Freemiums; Content Types; Newsletter Strategy

Freemiums 18-19, 40-41, 27, 33, 39, 60-61, 47, 53, 59, 87-88, 74, 80, 86, 110-111, 97, 103,
109, 453-455

See also Content Marketing; Lead Generation; Lead Magnet; List Building; Opt-In
Forms; Relationship Building; Training Program Promotion, Lead Magnets; Value

Fresh Resources Strategy 61-62, 88-89, 111-112

See also Content Creation; Affiliate Resources; Ongoing Engagement
Friendly Competition 668

See also Leader Board; Contest Competition; Built-in Deadline
From Field 780
Front Door Strategy 80-81, 103-104

See also Conversion Path; Content Strategy; Call to Action
Front End Products 771-772
Frontend 332

See also Backend Profit; Product Funnel; Customer Acquisition
Frontend Sales 710, 725

See also Backend Sales; Low-Cost Front Package; Product Package Strategy
Frontend-Backend Model 439

See also Break-Even Strategy; Backend Profits; Upsells; Cross-sells
Fulfillment Page 502-503

See also Capture Page; Content Delivery; Download Link
Full Bleed Design 205

See also Cheat Sheets; Design; Visual Content
Full-Time Blogging 74, 79, 97, 102

See also Authority Site; Content Calendar; Time Management
Future Module Promise 202

See also Cheat Sheet Training Modules; Conversion Strategy
Future Pacing 706

See also P.S. Technique; Emotional Appeal; Visualization

G
Gear List 802
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Get A List Of Potential Candidates 881-882
Getresponse 451, 729
See also Aweber; Email Service Provider; iContact
Getting Unstuck 128
See also Outsourcing Non-Creatives
Ghostwriter 624-625
See also PLR; Content Creation; Outsourcing
Ghostwriter Investment For PLR 143
See also Outsourcing; ROI; Content Creation
Ghostwriting Products 845
Ghostwriting Services 738
See also Services; Subcontracting; Content Creation; Outsourcing
Giveaway Promotion 441
See also Content Rebranding; Free Content; Lead Generation; Partner Traffic
Goal Setting 760-761
Goatz Night Case Study 175
See also Special Offer; Targeted Exclusivity; Private Sale
Good Content Gets Shared 568
See also Content is King; Viral Effect
Good-Better-Best Resource Strategy 57, 84, 107
See also Affiliate Resources; Progressive Development; Launch Strategy
Google Background Check 489
See also Freelancer Evaluation Process; Due Diligence
Google Blog Search 97
See also Blog Feeds; Content Research; F.A.S.T. Method (Research); Google Search
Google Charts 581
See also Infographic; Data Visualization; Excel
Google Images Design Research 203
See also Design Ideas; Cheat Sheets; Infographics
Google News 100

See also News Sources; Content Research; F.A.S.T. Method (Research); Google
Search

Google Product Gravity 635-636
See also Clickbank; PLR Sourcing Methods

Google Product Title Search 67, 94, 117
See also Finding Affiliates; Search Engine Marketing; Competitive Research

Google Scholar 580
See also Research; Statistics; Data Sources

Google Search For Freelancers 485
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See also Freelancer Hiring; Contractor Sourcing
Google Search Strategies 101

See also Content Research; F.A.S.T. Method (Research); Terms; Google Search
Google Trends 695

See also Keyword Research; Market Research; SEO; Trend Analysis
Google Trends Research 695

See also Market Research; SEO; Topic Discovery; Trend Analysis
Google+ 809
Graduated Steps 48-49, 75-76, 98-99

See also Small Steps Strategy; Affiliate Activation; Sequential Marketing
Graphic Design 9, 31, 51, 78, 101

See also Sales Letters; Branding; Outsourcing; Conversion Optimization
Graphic Design Outsourcing 483

See also Outsourceable Tasks; Professional Design
Greater Value Strategy 21, 43, 63, 90, 113

See also Product Vaults; Pricing Strategy; Value Proposition; Conversion Optimization
Group Naming 864-865
Guarantee 754
Guest Blog Post Offer Email 655

See also Guest Blog Posts; Reciprocal Promotion; Template #12
Guest Blog Posts 655

See also Content Marketing; Bylines; Template #12
Guest Blogging 391, 429, 573-574, 577

See also Backlinks; Blog; Byline; Content Creation, Traffic Generation; Content
Distribution; Content Marketing; Joint Ventures

Guest Blogging Proposal Template 610-611

See also Guest Blogging; Content Marketing; Traffic Generation; Partnership
Development

Guest Blogging Strategy 610-611, 804

See also Authority Building; Backlink Strategy; Content Marketing; Traffic Generation
Guest Posts 536

See also Bloggers as Interviewers; Content Distribution

H
Hands-Free Outsourcing 479, 481
See also Four-Step Outsourcing Process; Freelancer; Delegation

Hands-Free Outsourcing Cheat Sheet 198, 201
See also Cheat Sheets; Six Core Categories; Productivity; Outsourcing
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Hands-Off Automation 521-522

See also Evergreen Content; Autoresponder Follow-up; Drip Feed
Hard Sell 735

See also Soft Sell; Autoresponder Series; Email Marketing
Harley Davidson List Example 860
Headline 730

See also Landing Page; Email Campaign; Benefit Statements
Help Desk 125

See also Time-Sensitive Tasks; Small Tasks / Support
Hey Dude Salutation 861
High Quality Content 507

See also Customer Satisfaction; Content Creation; Value Delivery
High-Priority Tasks 764
High-Value Tasks 482, 843, 849, 856

See also Low-Value Tasks; Time-Based Outsourcing
High-Visibility Positioning 51, 78, 101

See also Affiliate List; Opt-in Forms; Conversion Optimization
Higher Conversion Rate 513-515

See also List Segmentation; Laser-Targeted List; Conversion Sequence
Hire And Work Out The Details 883-884
Holiday Deadlines 176

See also Time-Limited Offer; Urgency; Natural Deadlines
Home-Study Course 555, 561, 737

See also Advanced Training; Information Product; Physical Products; Premium Product;
Premium Products

Hosting 502

See also Domain Name; Nameservers; Website Setup
How Benefits 475

See also Benefit Selling; Product Demonstration; Social Proof
How-To Article Template 597-599

See also Educational Content; Tutorial Writing; Process Documentation
How-To Title Format 812-826
Hybrid Products 681

See also Product Packaging; Delivery Methods; Tangible Value
Hybrid Question Approach 531, 540

See also Interview Question Sources; Interview Strategy
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Icontact 451, 729

See also Aweber; Email Service Provider; GetResponse
Ideal Customer Profile 741-742

See also Market Research; Target Market; Customer Segmentation
Image Button 893
Imfoproducts 731

See also Lead Magnet; Profits Vault
Imfoproducts.Com Case Study 710, 718, 721

See also Product Package Strategy; Backend Offers; Case Study
Implementation Steps 761
Implementation Tools 684

See also Action Plans; Practical Application; User Tools
Improving Conversions 844-845
In The Zone 118

See also 45-Minute Blocks; Productivity
In-Copy Training 139-140

See also Sales Strategy; Value Addition; Customer Education
In-Demand Products 714

See also Product Package Strategy; Perceived Value
In-Product Promotion 563

See also Cross-promotion; Backend Marketing
Incentive Bonus 174, 190-191

See also Special Offer; Create an Incentive; Value Proposition
Income Boost Strategy 132, 133

See also PLR Licensing Strategy; Revenue Generation; Fast Cash
Incremental Content Creation 522

See also Drip Feed; Autoresponder Follow-up
Independent Contractors 744

See also Employee Management; Outsourcing; Team Building
Influencer Product Distribution 806-807
Infogr.Am 581

See also Infographic; Visual Content; Design Tools
Infographic 30, 37, 50, 57, 77, 84, 100, 107, 157-158, 568, 578-582

See also Charts; Content Creation; Data Visualization; Freemiums; Graphs; Professional
Design; Sales Page Elements; Visual Content; Visual Content, Visual Content

Infographic Creation Process 578-581
See also Infographic; Content Creation; Visual Design
Infographic Design 841
Information Products 459, 676, 678, 690, 696
See also Content Products; Digital Products; Online Courses; Premium Products;
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Product Creation
Initial Business Planner 760-761
Inner Circle Commission 796
Inner Circle Partners 644, 651

See also Special Partner Commission Rates; Affiliate Partnerships
Installation And Setup Services 484

See also Technical Services; Website Setup
Installment Period 705

See also Money-Back Guarantee; Risk Reversal
Instant Access 705-706

See also Bonuses; First Issue; Digital Delivery
Instill A Sense Of Belonging 863-867
Interview As Sellable Product 547

See also Interview Repurposing; PLR; Licensing
Interview Best Practices 543-545

See also Interview Marketing Strategy; Preselling
Interview Comfort Zone 529, 540

See also Interview Question Sources; Preparation
Interview Follow-Up Details 538-539

See also Two-Step Contact Method; Interview Logistics
Interview Formats 534-535

See also Interview Models; Multiple Formats Strategy
Interview Marketing Strategy 526-550

See also Free Publicity; Traffic Generation; Preselling; Center of Attention
Interview Models 530-535

See also Interview Marketing Strategy; Interview Formats
Interview Opportunities 56, 83, 106

See also Content Marketing; Expert Positioning; Graduated Steps
Interview Question Sources 540

See also Interview Topics; Question Strategy
Interview Referrals 537

See also Finding Interviewers; Networking
Interview Repurposing 546-549

See also Interview Marketing Strategy; Content Strategy
Interview Request Email (Expertise Focus) 656

See also Interview Requests; Template #13
Interview Request Email (List Building) 647

See also Interview Requests; Backend Sales; Template #5

Interview Request Template 538
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See also Two-Step Contact Method; Finding Interviewers
Interview Requests 647, 656

See also Webinars; Backend Sales; Template #5; Template #13
Interview Series Strategy 548-549

See also Interview Repurposing; Interview Tour; Cross-Promotion
Interview Teaser Content 549

See also Interview Repurposing; Content Marketing; Promotion
Interview Tour 530-531

See also Other People Interview You Model; Free Publicity
Introduction Request Email 650

See also Networking; Reciprocation Strategy; Template #8
Introduction Writing 476-477

See also Content Structure; Reader Engagement; Persuasion
Investment-Ready Affiliates 65-66, 92-93, 115-116

See also Motivated Beginners; Second Tier Affiliates; Development
It'S Not Your Fault Technique 702

See also Problem Agitation; Emotional Connection; Sales Psychology

J
Joining The Existing Conversation 783
Joint List Ownership 657, 664
See also Webinar Co-Creation; Co-Registration; List Building
Joint Venture Broker 443
See also Affiliate Manager; Partner Traffic; Outsourcing
Joint Venture Networks 437, 792
See also JVNotifyPro; Joint Ventures; Networking; Partner Traffic
Joint Venture Partners 697-698, 713, 715-717, 736-737, 764
See also Affiliate Marketing; Collaboration; Partnerships
Joint Venture Partnerships 638, 640-664
See also Affiliate Partnerships; List Building; Co-Registration
Joint Venture Proposals 592, 610
See also Partnership Development; Traffic Generation; Business Growth
Joint Ventures 14, 36, 56, 67, 83, 94, 106, 117, 390-393, 430, 441, 744

See also Ad Swaps; Affiliate Marketing; Affiliate Program; Business Partner; Co-
Creation; Content Swap; Deep Integration Marketing, Traffic Generation; Guest
Blogging; Partner Traffic; Partnership Marketing; Profit Streams; Reciprocity; Strategic
Partnerships; Traffic Generation; Traffic Generation, Partner Traffic; Webinars

Joint Ventures For PLR 136
See also PLR Benefits; Partnership Marketing; Affiliate Marketing
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Jv Broker 880-884
Jv Notification Lists 672
See also Marketing Partners; Contest Duration
Jv Partners 892
Jvnotifypro 882
Jvzoo 47, 67,74, 67,97, 67, 403, 422, 440, 558, 717, 721, 793, 800, 884

See also Affiliate Marketplace; Affiliate Program; Affiliate Programs; Amazon; Clickbank;
Clickbank, Topic Determination Method; Market Research; Marketplace Research;
Partner Traffic; Payment Processing

K

Keep Bonuses Policy 705

See also Risk Reversal; Money-Back Guarantee; Bonuses
Keyword Research 574

See also SEO; YouTube Marketing; Search Traffic
Keyword Tool Research 692-693

See also SEO; Market Research; Topic Discovery; Keyword Tools
Keywordtracker.Com 692

See also Keyword Research; SEO Tools; Market Research
Know Like And Trust 34, 54, 81, 104, 453

See also Build A Relationship; Content That Converts; Credibility; Engagement; Long-
Term Strategy; Quality Content Investment

Know, Like, Trust 498, 863

See also Backend Revenue; Customer Relationship; Regular Customer Access
Know, Like, Trust Factor 152-153

See also Relationship Marketing; Trust; Email Marketing; Preselling

L

L.I.S.T.S. Framework 858, 860
Landing Page 27, 47, 74, 97, 295-301, 426, 728, 730-731

See also Benefit Statements; Call to Action; Confirmation Page; Freemiums; Headline;
Lead Magnet; Lead Page; List Building; Opt-In Forms; Sales Copy; Special Deals Club,
Opt-In Form

Larger Favor Follow-Up Email 649
See also Tiny Favor Strategy; Template #7
Laser-Targeted List 514-516
See also List Segmentation; Sub-niche Targeting; Higher Conversion Rate

Last Chance Email 155, 188
See also Urgency Email; Email Sequence; Conversion Strategy, Follow-Up Email

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved. 36



Sequence; Urgency; Email Marketing
Launch Pricing 179-180
See also Special Offer; Pricing Strategy; Scarcity
Lead Generation Services 484
See also Traffic Generation Services; Conversion Optimization
Lead Magnet 451-452, 453, 465, 514, 516-518, 555, 728-729, 731, 734

See also Call to Action; Email Marketing; Entry Point; Freemium; Lead Generation; Lead
Page; List Building; List Segmentation; Opt-in Form; Sales Tool; Self-ldentification

Lead Magnet Characteristics 729
See also Lead Magnet; First Impressions
Lead Magnet Monthly 505-506
See also Fixed-Term Membership; Monthly Membership Site; Lead Magnets
Lead Magnets 690, 791, 889, 892
See also Content Creation; Database Growth; Email List Building
Lead Page 452, 465, 728-731
See also Autoresponder; Conversion; Email Marketing; Landing Page; Lead Magnet; List
Building; Opt-in Form
Lead Page Setup Framework 728
See also Lead Page; Lead Magnet; Autoresponder; Landing Page
Lead Pages 664
See also Co-Registration; List Building
Lead Selling 890
Leader Board 673
See also Affiliate Contest; Contest Guidelines; Daily Updates
Leads List 772
Learn About Your Market 860-863
Learning And Practice Steps 763
Legal Services Outsourcing 484
See also Professional Services; Business Compliance
Licensee 133
See also Private Label Rights; License Terms; Customers
Licensing Package 459
See also PLR; Private Label Rights; Content Licensing
Lifetime Commissions 62-63, 89-90, 112-113
See also Commission Structure; Customer Lifetime Value; Passive Income
Lifetime Visitor Value 772
Limited-Time Offers 755
Line Breaks 471
See also Readability; User Experience; Visual Design

Linkedin 809
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List Article 568-577

See also Top 10 Lists; Buzzfeed Style; List Format
List Article Breakdown 694-695

See also Content Analysis; Topic Discovery; Search Strategy
List Article Template 602-603

See also Resource Lists; Tool Reviews; Comparative Content
List Article Title Templates 571-572

See also List Article; Headline Writing; Copywriting
List Building 27, 42, 47, 62, 74, 89, 97, 112, 151, 844

See also Email List, Traffic Generation; Freemiums; Landing Page; Opt-In; Opt-In
Forms; Subscribers

List Creation Schedule 764
List Format 470, 472-473
See also Content Formats; Article Structures; Content Organization
List Management 116
See also Aweber; Upbuilding; Database
List Monetization Checklist 888-894
List Responsiveness 860, 864
List Segmentation 42, 62, 89, 112, 125, 135, 443, 513-523, 560, 786, 873-876, 892

See also Conversion Sequence; Customer Segmentation; Email List; Email List
Management; Email Marketing; Higher Conversion Rate; Lead Magnet; Lead Magnets;
List Building; List Building, Most Important Business Assets; Simplicity Principle, PLR
Benefits; Targeted Marketing

Lite Version 774
Live Broadcast 521
See also Evergreen Content; Drip Feed
Live Events 680, 736
See also Video Products; Coaching; Real-Time Interaction
Local Hiring 835
Local Talk 575-576
See also Offline Marketing; Public Speaking; Joint Venture
Lock-Ins 28, 48, 75, 98
See also Product Creation; Premium Product System; Productivity Strategies
Look Inside Feature 692
See also Amazon; Book Research; Competitive Research
Loss Leader 559-560
See also Customer Acquisition; Backend Profits
Low-Cost Front Package 710
See also Product Package Strategy; Value Pricing; Frontend Sales

Low-Value Tasks 482, 483, 843
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See also Data Entry Outsourcing; High-Value Tasks; Time-Based Outsourcing

M

Magazine Content Analysis 697
See also Market Research; Topic Discovery; Traditional Media
Mailing List Profitability 860
Mailing List Segmentation And Follow-Up 802
Major Points Division 108
See also Article Outlining; F.A.S.T. Method (Writing); Analysis
Managing Licensed Content 852-853
Market Problems 691
See also Market Research; Customer Needs; Problem-Solution Framework
Market Research 456, 458, 516, 558-559, 560-561, 691-698, 741-742, 749

See also Bestseller Analysis; Content Strategy; Customer Insights; Demand; Desirable;
Lead Magnet; Market Intelligence; Pattern Recognition; Product Creation; Topic
Discovery; Validation

Market Survey 698

See also Market Research; Customer Feedback; Topic Discovery
Marketing Materials 669, 673

See also Affiliate Center; Solo Ads; Autoresponder Series; Sales Video
Marketing Partner Consultation 697-698

See also Affiliate Marketing; Joint Ventures; Partnerships; Market Research
Marketing Partners 668, 672-674, 880-885

See also Affiliate Contest; JV Notification Lists; S.E.T.U.P. System
Marketing Strategy 743

See also Traffic Generation; Content Marketing; Joint Ventures; Affiliate Marketing
Marketsamurai.Com 692

See also Keyword Research; SEO Tools; Market Research
Mastery 116, 123

See also One-at-a-Time Approach; Traffic Generation
Maxbounty 438, 889

See also Ad Brokers; CPA and CPM; Performance Marketing
Maximize Affections 468

See also Emotional Marketing; Persuasion; Pain Points
Maximizing Affiliate Earnings 62-63, 89-90, 112-113

See also Commission Structure; Win-Win Relationships; Mutually Beneficial
Maximum Return On Time Investment 592

See also Time Management; Work-Life Balance; Business Efficiency
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Member Download Pages 4, 10, 26, 10, 46, 10, 73, 10, 96, 10

See also Order Fulfillment; Password Protection; Content Delivery
Membercome 501, 502, 506, 510

See also Fixed-Term Membership; Monthly Membership Site; Training
Membernaire 500

See also Fixed-Term Membership; Membercome; Training
Membership Site 459, 557, 562

See also Recurring Revenue; Subscriptions; Retention; Backend; Residual Income;
Monthly Recurring Revenue; FTM Sites

Membership Site Access 517

See also Lead Magnet; Videos; Audios
Membership Site Content 690

See also Content Creation; Yearlong Training Programs; Revenue
Membership Site Owners As Interviewers 536-537

See also Finding Interviewers; Membership Sites; Paying Customers
Membership Site Software 502

See also Autoresponder; Content Delivery; Member Management
Membership Sites 736, 737-738

See also Residual Fees; Cross-Promotion; PLR Content; Forums
Mental Energy Savings 701, 707

See also Templates as Time-Savers; Efficiency; Productivity
Micromanagement 831
Mid-Level Products 735, 737-738

See also Entry-Level Product; Premium Products; Sales Funnel; Pricing Strategy
Mid-Range Product 560-561

See also Product Ladder; Price Points
Milestone Deadlines 830, 834
Milestone Rewards 60, 87, 110

See also Affiliate Incentives; Gamification; Progressive Rewards
Mind Maps 684-685

See also Visual Learning; Information Design; Learning Styles
Mind Maps And Infographics 518

See also Lead Magnet; Worksheets
Mini Site Design 633

See also PLR; Web Design; Sales Page
Minimize Objections 468

See also Sales Strategy; Persuasion; Content Strategy
Minimum Time Commitment 499

See also Monthly Membership Site; Asset Creation; Time Management
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Module Production 8-9, 30-31, 50-51, 77-78, 100-101

See also Weekly Schedules; Module Structure; Content Creation
Module Structure 4, 8, 26, 8, 46, 8, 73, 8, 96, 8

See also Yearlong Training Programs; Core Categories; Content Creation
Money-Back Guarantee 705

See also Risk Reversal; Trust; Conversion; Risk-Free Trial
Monthly Content Calendar 61-62, 88-89, 111-112

See also Fresh Resources Strategy; Content Planning; Consistency
Monthly Membership Site 497-504

See also Recurring Payments; Fixed-Term Membership; Asset Delivery
Monthly Profit Calculation 498

See also Recurring Payments; Revenue Projection; Business Math
Monthly Retreats 127

See also Premium Product System; Distraction-Free Environment; Offer Creation
Monthly To-Do List 763-764
Monthly Training Report 501-502

See also Asset; Content Creation; PDF
Most Important Business Assets 117, 119, 123

See also 3-Hour Workday; Ten-Hour Workweek; Database-Acquisition-Revenue
Motivation Maintenance 6, 28, 48, 75, 98

See also Profit Funnel; Profit Streams; Business Sustainability
Multi-Expert Content 682

See also Expert Interviews; Content Collaboration; Authority Building
Multi-Part Posts 91, 114

See also Cross-Linked Content; User Engagement; Content Structure
Multimedia Marketing 807
Multiple Customer Lists 875
Multiple Entry Points 560

See also Entry-Level Product; List Segmentation
Multiple Formats Distribution 546-547

See also Interview Repurposing; Interview Formats
Multiple Lead Pages 875
Multiple Mastered Traffic Sources 446

See also Duplication Strategy; Scalability; Risk Mitigation; Traffic Mastery
Multiple Price Points 336

See also Upsell; Product Packaging; Value Ladder
Multiple Streams Of Income 711, 725

See also Frontend Sales; Backend Sales; Sales Funnel
Mutual Benefit 640-664
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See also Joint Venture Partnerships; Reciprocation Strategy

Mutually Beneficial Relationships 68-69, 95-96, 118-119
See also Partner-Centric Approach; Affiliate Success; Win-Win

N
Nameservers 502
See also Domain Name; Hosting; Website Setup
Narrowly Targeted Keywords 436
See also Pay Per Click Advertising; Keyword Research; Targeting
Natural Product Recommendations 719-720
See also Backend Offer Pages; Content Integration

Natural Urgency 176-178

See also Time-Limited Offer; Holiday Deadlines; Seasonal Deadlines; Enroliment

Deadlines
Network Of Influence 45, 72, 95

See also Partner Traffic; List Building; Audience Development
Networking 645-646, 650

See also Event Follow-up; Introduction Requests
New Affiliates 47, 74, 97

See also Seasoned Affiliates; Affiliate Training; Small Steps Strategy
New Freemiums 669

See also Coupon Code; New Version; Marketing Materials
New Traffic 175

See also Partner Promotion; Traffic Generation; List Building
New Version 669

See also Splintered Product; Existing Products; Flash Sale
News Sources 100

See also F.A.S.T. Method (Research); Stories; Google News; Social Media
Newsletter Advertising 889
Newsletter As Salesletter 26-27, 46-47, 73-74, 96-97

See also Content That Converts; Drip-Feed Strategy; Newsletter Publishing
Newsletter Content 592, 594

See also Email Marketing; Content Marketing; List Building
Newsletter Content Analysis 697

See also Email Marketing; Competitive Research; Topic Discovery
Newsrack 97

See also Blog Feeds; RSS Feed Readers; Content Research
Niche Keywords 691-695
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See also SEO; Keyword Research; Market Definition
Niche Market Relevance 712

See also Product Package Strategy; Target Market
Niche-Agnostic Template 701

See also Fill-In-The-Blank Template; Versatility
No Brainer Purchase 771
No Off-Script Questions 540

See also Interview Question Sources; Interview Control
Non-Buyer's Remorse 350

See also Value Proposition; Upsell; Customer Psychology
Non-Relevant Subject Lines 869
Notification Email 586-587

See also Blog Links Page; Reciprocity; Outreach
Numbered List Templates 812-826
Numbers Game 439

See also Break-Even Strategy; Frontend-Backend Model; Conversion Optimization

Numbers Game Mindset 59-60, 86-87, 109-110

See also Contest Investment ROI; Customer Lifetime Value; Profitability Analysis

Nurturing Misconception 867

O

Objection Handling 155

See also Sales Process; Conversion Strategy; Email Marketing
Objection Overcoming 38-39, 41, 58-59, 61, 85-86, 88, 108-109, 111

See also Strategic FAQ; Content That Converts; Reasons Why Format
Objection-Handling Promo Email Template 618-619

See also Sales Psychology; Email Marketing; Conversion Optimization
Objection-Handling Titles 814-824
Odesk 835, 882
Odesk/Upwork 841, 842, 857
Offer Creation 124, 127

See also Monthly Retreats; Revenue Day; Thursday Activities
Offering Product Rights 575

See also Private Label Rights; Resell Rights; Product Creation
One Asset Per Month 500

See also Asset; Minimum Time Commitment; Fixed-Term Membership
One Time Offer Page 337

See also Upsell; Sales Funnel; Order Flow

SIMPLEXITY © Copyright 2025 MarketBold.com All Rights Reserved.



One-At-A-Time Approach 123, 125

See also Simplicity Principle; Focus; Mastery
One-Page Advertisements 16, 38, 58, 85, 108

See also Product Promotion; Recommended Resource Pages; Marketing Integration
One-Time Fees 735

See also Residual Fees; Pricing Strategy; Revenue Model
One-Time Investment 705

See also Pricing Strategy; Monthly Fees Waived; Payment Structure
One-Time Offers 460

See also Upsells; Cross-sells; Order Form; Scarcity
Ongoing Autoresponder Messages 840
Ongoing Costs 743

See also Start-up Costs; Financial Planning; Budget Management
Ongoing Tasks 764
Online Classified Ads 438-439

See also Niche Marketing; Free Traffic; Directory Listings
Open Rates 860, 868, 872, 891
Opening Paragraphs 38, 58, 85, 108

See also Article Titles; Content That Converts; Reader Attention
Opt-In Form 452, 731

See also Autoresponder; Email Service Provider; Lead Page; List Building; Subscription
Process

Opt-In Forms 27, 32-33, 47, 52-53, 74, 79-80, 97, 102-103

See also Landing Page; Freemiums; List Building; Email List
Opt-In Page 116, 119

See also List Building; Traffic Generation; Upbuilding
Optin Securing 89, 112

See also List Building; Freemium; Email Follow-Up
Optional Purchase 507

See also Related Offers; Backend Revenue; Customer-Centric Selling
Order Form 735

See also Upselling; Thank You Page; Cross-Promotion
Order Form Upsell 563

See also Upselling; Cross-selling; Checkout Process
Order Fulfillment 5, 10, 27, 10, 47, 10, 74, 10, 97, 10

See also Member Download Pages; Order Processing Systems; Automation
Order Fulfillment Page 134

See also PLR Setup Requirements; Customer Experience; Delivery System
Order Fulfillment Services 484
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See also Product Delivery; Affiliate Support
Order Processing 502

See also Clickbank; PayPal; Recurring Payments
Order Processing Systems 5, 10, 27, 10, 47, 10, 74, 10, 97, 10

See also Sales Letters; Member Download Pages; Order Fulfillment; Automation
Other People Interview You Model 530-531

See also Interview Models; Interview Tour; One-Off Interview
Other Products By 508

See also Resource Page; Backend Revenue; Product Portfolio
Outsourcing 839
Outsourcing Deluxe Version 353-354

See also Deluxe Version; Outsourcing; ROI; Automation
Outsourcing DFY Services 342-343

See also Done For You Service; Outsourcing; Partnerships; Automation
Outsourcing Non-Creatives 127-128

See also Time Value; Creative vs Non-Creative Work; Getting Unstuck
Outsourcing Traffic Generation 880, 884-885
Over-Delivering 13, 22, 35, 22, 55, 22, 82, 22, 105, 22, 687

See also Content Quality; Customer Satisfaction; Trust Building; Value Stacking
Over-Estimation Strategy 763
Own Products Priority 519

See also Product Promotion Guidelines; Affiliate Products

P
P.S. Section 756
P.S. Technique 706

See also Call to Action; Future Pacing; Benefit Summary
Package Product Types 713

See also Product Package Strategy; Content Variety
Paid Advertising Analysis 792-793
Paid Advertising Spots 14, 36, 56, 83, 106

See also Profit Streams; Advertising Revenue; Monetization
Paid Advertising Strategy 807-808
Paid Content Given Free 199-200

See also Perceived Value; Freemiums; Content Strategy
Paid Press Releases 436

See also PRWeb; Content Distribution; Paid Traffic
Paid Traffic 436-439
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See also Pay Per Click; Banner Ads; Social Media Ads; Numbers Game
Pain Agitation 751
Pain Points 467-468

See also Customer Research; Emotional Marketing; Problem-Solution Fit
Partner Backend Encoding 717

See also Joint Venture Partners; Affiliate Links; Revenue Sharing
Partner Benefits Communication 442

See also Partner Recruitment; Value Communication; Affiliate Marketing
Partner Discounts 685

See also Partnerships; Value Stacking; Affiliate Marketing
Partner News Manufacturing 442

See also Press Releases; Partner Communication; Event Marketing
Partner Promotion 175

See also Free Traffic Formula; Affiliate; Traffic Generation; Commission
Partner Promotion Strategy 717

See also Joint Venture Partners; Commission Structure; Traffic Generation
Partner Recruitment 880-882
Partner Traffic 45, 72, 95, 124, 439-443, 568

See also Affiliate Marketing; Affiliate Program; Content Swapping; Creatives; Joint
Venture; Joint Ventures; Partner Traffic System; Product Launch; Reciprocity; Traffic
Generation, Joint Ventures

Partner Traffic System 554, 568, 576, 640, 668, 675

See also Affiliate Marketing; Affiliate Partnerships; Fill-In-The-Blank Recruitment Emails;
Joint Venture; PLR Licensing; Partner Traffic, Partnership Marketing; Traffic Generation

Partner-Centric Approach 63-64, 90-91, 113-114
See also Mutually Beneficial; Win-Win; Affiliate Success
Partnertrafficsystem.Com 801
Passive Income 839
Passive Income Stream 710
See also Backend Sales; Backend Offers
Passive Persuasion 51, 78, 101
See also Affiliate List; List Building; Opt-in Strategies
Passive Profit 72, 95
See also Automated Profit Generators; Passive Profit Generator; Blog
Passive Profit Generator 79, 102
See also Primary Profit Generator; Blog; Business Model
Password Protection 4, 10, 26, 10, 46, 10, 73, 10, 96, 10
See also Member Download Pages; Order Processing Systems; Security
Password-Protected Content 866
Pattern Recognition 558
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See also Market Research; Product Development
Pay Per Click Advertising 436
See also Google AdWords; Facebook PPC; Targeted Keywords; Paid Traffic
Pay-Per-Click Training Example 61, 88, 111
See also Affiliate Training; Paid Advertising; Facebook Ads
Payment Processing 721
See also JVZoo; Clickbank; PayPal
Payment Terms 487
See also Project Milestones; Escrow Services; Contract Terms
Paypal 134, 502, 563, 721

See also 2checkout; Auto-billing; Business Tools; Clickbank; Order Processing; Order
Systems; Payment Gateway; Payment Processing

PDF And Audio Formats 33-34, 53-54, 80-81, 103-104
See also Adding Value; Freemiums; Content Delivery

Per-Hour Payment 833-835

Per-Project Payment 833-835

Perceived Value 157-158, 199-200, 678-687, 713, 737

See also Customer Value; Freemiums; Paid Content Given Free; Presentation; Price
Psychology; Professional Design; Unique Selling Position; Value Proposition, Cheat
Sheets

Performance Bonuses 492

See also Project Management Best Practices; Freelancer Motivation
Performance Metrics 745

See also Business Goal Setting; Business Analytics; Revenue Tracking
Personal Story Headlines 817-824
Personal Traffic 443-444

See also Email List; Cross-Promotion; Content Repurposing; Built-in Traffic
Personalized Response Evaluation 490

See also Freelancer Evaluation Process; Communication Quality
Persuasive Copy 701-706

See also Salesletter; Conversion; Copywriting Techniques
Physical Product Ride-Alongs 663

See also Physical Products; Direct Mail; Template #19
Physical Product Shipping Strategy 651-652

See also Template #9; Template #10
Physical Products 736, 737

See also Ride-Along Flyer; Homestudy Course; Premium Products; Perceived Value
Pirate Crew Example 864
Piwik.Org 808
Plagiarized Content Risk 631
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See also PLR Quality Checklist; Reputable Vendor; Due Diligence
Planner/Schedule Freemium 163

See also Freemiums; Content Creation; Planning Tools
Planning And Consulting 842-843
Platform Communication 493

See also Freelancing Platforms; Project Management Best Practices
PLR 623-636, 695

See also PLR Licensing; PLR Vendors; Content Repurposing
PLR Affiliate Attraction 136

See also Joint Ventures for PLR; Affiliate Marketing; Partner Recruitment
PLR Benefits 135-136

See also PLR Licensing Strategy; Revenue Generation; Business Strategy
PLR Best Practices 144-147

See also PLR Strategy; Revenue Optimization; Implementation
PLR Content 713-715, 737

See also Content Acquisition; Product Assembly; ProfitsVault.com
PLR Content Research 695

See also PLR; Market Research; Content Strategy
PLR Content Sources 142-143

See also Content Creation; Product Development; Outsourcing
PLR Funnel 144-145

See also Three Types of $97 PLR; Sales Funnels; Product Sequencing
PLR License Modification Requirement 135

See also PLR Restrictions; Content Editing; License Terms
PLR License Terms 624-625, 632

See also PLR; Legal Compliance; Content Rights
PLR Licensing 20, 42, 62, 89, 112, 640, 769-770

See also Content Acquisition; Existing Content Strategy; Partner Traffic System; Product
Vaults; Resell Rights

PLR Licensing Strategy 133

See also Premium Pricing; Exclusive Content; Content Monetization
PLR Membership Site 145

See also Three Types of $97 PLR; Membership Models; Continuity
PLR Origin Story 139

See also Credibility Building; Market History; Authority
PLR Package 144

See also Three Types of $97 PLR; Content Formats; Bundling
PLR Quality Categories 138

See also Content Quality; Credibility Building; Positioning
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PLR Quality Checklist 631-633

See also PLR; PLR Vendors; Due Diligence
PLR Recap Summary 141

See also Sales Copy; Value Presentation; Closing Strategy
PLR Restrictions 142

See also License Terms; Legal Terms; Content Rights
PLR Setup Requirements 134

See also PLR Licensing Strategy; Business Setup; Implementation
PLR Sourcing Methods 634-636

See also PLR; PLR Vendors; Content Sourcing
PLR-Based Paid Products 626-627

See also PLR; Revenue Generation; Product Creation
Podcast From PLR 627

See also Content Repurposing; PLR; Podcast Directories
Podcasters As Interviewers 536

See also Finding Interviewers; Podcast Format
Point 464, 467-468

See also Content Planning; Message Development; Topic Selection
Polling Segmentation 876
Popular Blog Ads 438

See also BlogAds; Blogger Outreach; Display Advertising
Popular Topics 691-698

See also Market Research; Topic Discovery; Content Strategy
Popup Window 27, 47, 74, 97

See also Opt-In Forms; Landing Page; List Building
Portal Pages 205

See also Sidebar Download Pages; Content Hub; Topical Navigation
Portfolio Review 489

See also Freelancer Evaluation Process; Quality Standards
Positive Reinforcement Strategy 491

See also Project Management Best Practices; Freelancer Motivation
Post-Headline 750
Post-Promotion Recruitment Email 641-642

See also Reciprocation Strategy; Affiliate Partnerships; Template #1
Postcard Advertising 437

See also SRDS; Direct Mail; Mailing Lists; Offline Marketing
Postscript Usage 894
Powerpoint 807
Powerpoint Presentation Services 484
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See also Graphic Design Outsourcing; Professional Design
Pre-Configured Affiliate Account 796
Pre-Headline 750
Pre-Sell Content 515, 519
See also Conversion Sequence; Sales Tool
Pre-Selling 152, 154, 464-466

See also Content Marketing; Conversion Strategy; Email Sequence; Freemium Follow-
Up Formula; Sales Funnel

Pre-Sold Traffic 439

See also Partner Traffic; Conversion Optimization; Trust Transfer
Predictable Income Base 498

See also Recurring Payments; Residual Income; Automatic Rebills
Preference-Based Outsourcing 482

See also Determining Outsourcing Needs; Procrastination
Preferred Skills And Abilities 487

See also Project Description; Freelancer Qualifications
Premium Eclass 737

See also Premium Products; Coaching; Advanced Training
Premium Pricing 133

See also PLR Licensing Strategy; Pricing Strategy; Profit Maximization
Premium Product 852
Premium Product System 28-29, 32, 48-49, 52, 75-76, 79, 98-99, 102, 127, 718-719

See also Earncome Training Program, Monthly Retreats; Foundations Coaching; High-
Ticket Products; Offer Creation; Premium Priced Products; Product Creation

Premium Products 91, 114, 459, 555-556, 560-561, 735, 737-738, 769-771

See also Backend Offers; Coaching; Consulting; Entry-Level Product; High-Ticket;
Home-Study Course; Homestudy Course; Mid-Level Products; Product Ladder; Product
Pricing; Revenue; Revenue Strategy; Sales Funnel

Preselling Through Interviews 528-529, 543-545

See also Interview Marketing Strategy; Conversion; Selling
Presentation 464, 470-471

See also Content Formats; User Experience; Readability
Press Release Writing And Distribution 848-849
Price Anchoring 705, 753-754

See also Perceived Value; Pricing Strategy; Psychology
Price Breakdown 754
Price Comparison 754
Price Justification 753
Price Presentation 753-754
Price Psychology 687
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See also Perceived Value; Pricing Strategy; Consumer Psychology
Pricing Strategy 4, 8, 26, 30, 46, 50, 73, 77, 96, 100, 179-180, 193-194

See also Yearlong Training Programs; Conversion Rates; Value Proposition, Customer
Quality; Freebie Seekers; Value Perception, Special Offer; Revenue; Payment Plan

Primary Product Focus 520

See also Conversion Sequence; Secondary Products
Primary Profit Generator 79, 102

See also Passive Profit Generator; Business Model; Revenue Strategy
Print Advertising 436-437

See also Remnant Advertising; Offline Marketing; Media Buying
Private Groups 866-867
Private Label Rights 133, 852-853

See also Content Rights; Licensing Terms; PLR Licensing Strategy
Prize Distribution 670, 674

See also Contest Prizes; Contest Guidelines; Thank All Affiliates
Problem Agitation 702

See also Salesletter Structure; Emotional Connection; Copywriting
Problem-Solution Format 813-824
Product Access 795
Product Bonus 626

See also PLR; Paid Products; Sales Funnel
Product Funnel 332

See also Frontend; Backend Profit; Customer Journey
Product Launch 441, 801

See also Affiliate Recruitment; Launch Partners; Partner Traffic; Sales Momentum
Product Launch Timeline 7-10, 29-32, 49-52, 76-79, 99-102

See also Sales Letters; Product Vaults; Member Download Pages; Setup Tasks
Product Launch Tracking 793
Product Link Exchange Proposal 662

See also Product Link Exchanges; Template #18
Product Link Exchanges 662

See also Affiliate Partnerships; Cross-Promotion; Template #18
Product Package Strategy 710, 712-713

See also Low-Cost Front Package; Value Pricing; Backend Offers
Product Parts Connection 28-29, 48-49, 75-76, 98-99

See also Content Connecting to Product; Share What Not How Strategy
Product Promotion Guidelines 519

See also Content and Promotion Mix; Affiliate Products
Product Quality Foundation 678
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See also Content Quality; Product Development; Value Creation
Product Review Ads 437

See also Blogger Outreach; Influencer Marketing; Disclosure Requirements
Product Review Article Template 595-596

See also Product Reviews; Content Marketing; Affiliate Marketing
Product Review Tutorial 56, 83, 106

See also Content Creation; Affiliate Training; Testimonials
Product Reviews Search 790-791
Product Rotation 32, 39, 52, 59, 79, 86, 102, 109

See also 4-7 Article Strategy; Multiple Offers; Newsletter Strategy
Product Shipment Follow-Up Email 652

See also Physical Product Shipping Strategy; Template #10
Product Shipment Note Template 651

See also Physical Product Shipping Strategy; Template #9
Product Splintering 768-777
Product Strategy 742-743

See also Flagship Product; Product Creation; Pricing Strategy
Product Suite 553, 738

See also Cross-Promotion; Multiple Products; Natural Flow; Sales Funnel
Product Suite Strategy 459

See also Product Creation; Sales Funnel; Backend; Revenue Growth
Product Vaults 9, 20-21, 31, 42-43, 51, 62-63, 78, 89-90, 101, 112-113

See also Core Categories; Existing Content; Instant Value, Core Categories; Greater
Value Strategy; Existing Content; PLR Licensing

Product-Content Connection 75, 85-86, 98, 108-109
See also Content Strategy; Conversion Path; Module Two Training
Productivity 118, 122
See also Focus and Balance; Time Blocking
Professional Copywriting 484
See also Content Creation Outsourcing; Sales Materials
Professional Salesletter 701, 707
See also Salesletter Template; Copywriting; ROI
Professional Website Design 681
See also Perceived Value; First Impressions; Branding
Profit 464, 475
See also Sales Conversion; Call to Action; Persuasion
Profit Funnel 6, 11-12, 28, 11-12, 48, 11-12, 75, 11-12, 98, 11-12
See also Profit Streams; Backend Sales; Customer Lifetime Value
Profit Per Transaction 135, 460
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See also Cross-sells; LTV; Premium Pricing; Revenue Optimization; Unit Economics;
Upsells

Profit Streams 6, 12-14, 28, 12-14, 48, 12-14, 75, 12-14, 98, 12-14

See also Cross-Selling; Affiliate Marketing; Joint Ventures; Paid Advertising
Profit Triggers 73, 75-76, 96, 98-99

See also Conversion Strategy; Blog Monetization; Sidebar Ads
Profitability Timeline 745

See also Financial Planning; Business Goals; Revenue Projections
Profits Vault 731

See also Lead Magnet; Imfoproducts
Profits Vault Case Study 137-141

See also PLR Strategy; Case Studies; Package Pricing
Profits Vault PLR Package 592

See also Private Label Rights; Content Licensing; Template Resources
Profits Vault Turn Back The Clock Promotion 179-182

See also Special Offer; Coupon Code; Affiliate Promotion; Case Study
Profitsvault.Com 714

See also PLR Content; Content Acquisition
Progress Updates 834
Project Brief 832-833
Project Completion Protocol 493

See also Project Management Best Practices; Payment Terms
Project Description 486-488

See also Job Posting; Project Requirements; Hiring Process
Project Management 856
Project Management Best Practices 491-493

See also Four-Step Outsourcing Process; Client-Freelancer Relationship
Project Update Frequency 491

See also Project Management Best Practices; Communication Protocol
Promo Payoff 785
Promotional Email Sequences 615-619

See also Email Marketing; Product Launches; Sales Funnels
Promotional Progression 155

See also Email Sequence; Soft Sell; Conversion Strategy
Proof 464, 472-474

See also Credibility; Evidence; Content Support
Proof Elements 752-753
Prototype 464, 476-477

See also Content Creation; Templates; Efficiency
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Prweb 436
See also Paid Press Releases; Content Distribution
Public Relations Services 484
See also Marketing Services; Brand Building
Publishing Schedule 672
See also Six Week Notice; Marketing Partners; Contest Duration

Purpose 464-466
See also Call to Action; Content Strategy; Conversion Goals

Q
Q&A Site Research 694

See also Market Research; Topic Discovery; Customer Questions
Q&A/Interview Freemium 167-168

See also Freemiums; Expert Positioning; Content Creation; Authority Building
Qualifying Questions 751
Quality Content Investment 31, 34, 51, 54, 78, 81, 101, 104

See also Know Like and Trust; Win-Win Relationship; Content That Converts
Quality Over Quantity 159

See also Content Strategy; Freemiums; Perceived Value
Quality Sales Process 442-443

See also Conversion Rate; Product Quality; Customer Service; Reputation
Quarterly PLR Release 145

See also PLR Best Practices; Release Strategy; Marketing Frequency
Question-Based Headlines 816-826
Quick Implementation 710, 712, 718, 721, 724

See also A-B-C System; Time Efficiency
Quick Spike Traffic 173

See also Free Traffic Formula; Traffic Generation
Quora 694

See also Market Research; Q&A Research; Topic Discovery

Quora Research 863

R
R.O.U.T.LLN.E. Framework 115-117
See also 3-Hour Workday; Ten-Hour Workweek

Rafflecopter 372, 430, 852
See also Contest Freemium; Social Media, Contests; Viral Marketing
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Rafflecopter.Com 804, 809
Random-Draw Prizes 670, 673

See also Affiliate Contest; Contest Prizes
Rapid Fire Residual Example 545

See also Exclusive Interview Incentive; Case Study
Read-Aloud Test 757
Readability 757
Reader-First Philosophy 92, 115

See also Content-to-Promotion Balance; User Experience; Business Ethics
Reader-Oriented Content 782-783
Ready-Made Resources 128

See also Copy and Paste Emails; Fill-in-the-Blank Templates; Repurposing
Real-Time Content 19, 41, 61, 88, 111

See also Content Delivery; Value Proposition; Weekly Schedules
Real-Time Content Creation 703

See also Yearlong Training Program; Latest Information; Content Freshness
Real-Time Leader Board 673

See also Leader Board; Daily Updates; Contest Competition
Rebrandable Content 575, 801

See also Content Distribution; PLR; Viral Report
Rebrandable Reports 55, 82, 105

See also Lead Magnets; Viral Marketing; Affiliate Resources; Free Reports
Rebranding 55, 82, 105

See also Rebrandable Reports; Affiliate Link; Viral Marketing
Reciprocation Request Email 643

See also Reciprocation Strategy; Template #2
Reciprocation Strategy 640, 643, 646

See also Affiliate Partnerships; Joint Venture Partnerships
Reciprocity 442, 583

See also Relationship Building; Joint Ventures; Partner Motivation; Blog Links Page;
Joint Venture; Relationship Marketing

Recommended Resource Pages 14-15, 36-37, 56-57, 83-84, 106-107
See also Cross-Selling; Affiliate Marketing; Module Structure; Product Promotion
Recommended Resources 509
See also Resource Page; Affiliate Marketing; Backend Revenue
Recruiting And Opportunities 843-844
Recurring Payments 495, 497-499
See also Monthly Membership Site; Residual Income; Subscription Model

Red Flag Identification 490
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See also Freelancer Evaluation Process; Risk Management
Red Flags 889
Redirect Links 719

See also Affiliate Links; Link Management
Referral Incentives 441

See also Word of Mouth; Customer Rewards; Partner Motivation
Referral-Based Hiring 485

See also Freelancer Hiring; Professional Network
Reformatting Existing Products 852
Regular Customer Access 498

See also Backend Revenue; Customer Relationship; Email Marketing
Regular Email Sending 781
Regular Rewards Program 682-683

See also Loyalty Programs; Customer Retention; Value Stacking
Related Lead Magnet Offers 522-523

See also Continuous Segmentation; Drip Feed; List Segmentation
Related Offers 507-508

See also Backend Revenue; Resource Page; Optional Purchases
Related Posts 443

See also WordPress; Content Distribution; User Engagement
Related Product Selection 718-719

See also Backend Offer Pages; Natural Product Recommendations
Relationship Building 780-781, 794-795
Relationship-Building Praise 492

See also Project Management Best Practices; Professional Relationships

Relevancy Factor 349

See also Upsell; Special Report; Conversion Optimization
Relevant Experience Verification 490

See also Freelancer Evaluation Process; Skill Requirements
Relevant Offer In Middle 83-84, 106-107

See also Embedded Offers; Content Integration; Banner Ads
Relevant Proof Placement 753
Remnant Advertising 437

See also Print Advertising; Cost Savings; Media Buying
Remote Outsourcing 829
Repeat Customers 460

See also Backend; Customer Lifetime Value; Retention; Loyalty
Repeat Purchase 772
Report Contribution Request Email 658-659
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See also Report Contributions; Resell Rights; Template #15
Report Contributions 658-659

See also Tiny Favor Strategy; Expert Roundups; Template #15
Reports And Ebooks 517

See also Lead Magnet; PDF Format
Repurposing 128

See also Ready-Made Resources; Existing Documents
Research And Brainstorming 842
Research Services 483

See also Administrative Assistance; Data Analysis
Resell Rights 658

See also Report Contributions; PLR Licensing
Residual Fees 735

See also One-Time Fees; Membership Sites; Revenue Model; Pricing Strategy
Residual Income 498, 557, 561-563

See also Recurring Payments; Automatic Rebills; Subscription Revenue; Membership
Sites; SAAS; Auto-billing

Resource Box 84-85, 107-108

See also Embedded Offers; Author Credibility; Call to Action
Resource Curation 583-584

See also Blog Links Page; Content Aggregation; Link Building
Resource Guide 166

See also Freemiums; Tools; Affiliate Marketing; Content Creation
Resource Page 508-509

See also Backend Revenue; Related Offers; Affiliate Marketing
Resource Provisioning 491

See also Project Management Best Practices; Project Success
Resources Section 563

See also In-Product Promotion; Cross-promotion
Responsive Email List 780, 787
Responsive Email Templates 891-892
Return On Investment (ROI) 839
Revenue-Generating Tasks 764
Ride-Along Flyer 736

See also Physical Products; Cross-Promotion; Co-Endorsements
Ride-Along Proposal Email 663

See also Physical Product Ride-Alongs; Template #19
Risk Reversal 705

See also Money-Back Guarantee; Trust; Conversion
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Role Model Examples 487
See also Project Description; Quality Standards
Rotation System 8, 30, 50, 77, 100
See also Core Categories; Content Planning; Yearlong Training Programs

S

S.E.T.U.P. Guide 551-565

See also Sales Funnel; $100K Funnel; Five-Step Process
S.E.T.U.P. System 668-674

See also Affiliate Contest; Marketing Partners; Partner Traffic System
Saas 562

See also Recurring Revenue; Software Business; Monthly Billing
Sales Boost Strategy 797
Sales Funnel 459, 465, 553-555, 725, 732, 734-738, 743, 771, 842, 847

See also Backend; Backend Sales; Conversion Path; Cross-selling; Cross-sells;
Customer Journey; Frontend Sales; Marketing Strategy; Multiple Streams of Income;
Product Suite; Upselling; Upsells

Sales Letter 633
See also PLR; Copywriting; Product Launch
Sales Letter Headlines 750
Sales Letter Opener 751
Sales Letter Pre-Writing 749
Sales Letter Template 721-724
See also Short Form Sales Copy; Copywriting Templates
Sales Letters 5,9, 27, 31, 47,51, 74, 78, 97, 101

See also Product Launch Timeline; Conversion Optimization; Copywriting, Copywriting;
Conversion Rates; Product Launch Timeline

Sales Materials 633
See also PLR; Sales Funnel; Email Marketing
Sales Page 465, 468, 502

See also Sales Process; Conversion; Direct Response Marketing; Capture Page,;
Fulfilment Page; Copywriting

Sales Page Delivery 161-162

See also Sales Page; Freemiums; Conversion Optimization
Sales Page Leaks 757, 889
Sales Page Strategy 134, 137-141

See also PLR Setup Requirements; Copywriting; Sales Strategy
Sales Page Upsell 337

See also Upsell; Order Page; Sales Funnel
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Sales Process Setup 124

See also Offer Creation; Amember; Revenue
Sales Triggers 784
Salesletter Planner 747-757
Salesletter Template 702-706

See also Fill-In-The-Blank Template; Copywriting; Sales Copy; Conversion
Sample Job Advertisement 487-488

See also Project Description; Job Posting
Sampling From Your Offer 543

See also Interview Best Practices; Preselling; Content Strategy
Scarcity 755
Scarcity And Urgency 617, 619, 355

See also Sales Psychology; Conversion Optimization; Email Marketing
Scarcity Marketing 173-174, 194-195

See also Urgency; Time-Limited Offer; Product Retirement
Scarcity Tactics 705-706

See also Call to Action; Urgency; Conversion; Price Jump
Scouting Places To Buy Quality Advertising 845-846
Search Engine Marketing Services 485

See also Traffic Generation Services; AdWords; SEO
Search Engine Optimization 790, 850-851
Seasonal Deadlines 178

See also Time-Limited Offer; Urgency; Natural Deadlines
Seasoned Affiliates 47-48, 74-75, 97-98

See also New Affiliates; Super Affiliates; Affiliate Training
Second Tier Affiliates 65, 92, 115

See also New Affiliates; Seasoned Affiliates; Development Opportunity
Secondary Products 520

See also Primary Product Focus; Affiliate Products
Secret/Insider Information Format 813-826
Segmentation Benefits 873
Self-ldentification 514

See also List Segmentation; Lead Magnet
Self-Interview Model 531-534

See also Interview Models; Close Connection Interview; Transcript Interview; FAQ
Interview

Self-Liquidating Offer 847
Self-Liquidating Offers 772
Sell Without Fear 867-870
Sell Your Own Products 888
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Send Timing Optimization 892
Sense Of Urgency 731

See also Landing Page; Call to Action
Sequential Marketing Steps 54-55, 81-82, 104-105

See also Affiliate Attack Plan; Small Steps Strategy; Graduated Steps
Services 735

See also Coaching; Consulting; Premium Products
Set It And Forget It Strategy 330

See also Upsell; Backend Profit; Automation
Setting Expectations 829-831, 867
Setting Up And Managing PPC Campaigns 846
Share What Not How Strategy 28, 48, 75, 98

See also Product Parts Connection; Lock-Ins Example
Shareable Content 443

See also Viral Marketing; Facebook; Social Sharing; Content Strategy
Shareasale 67, 94, 117

See also Clickbank; JVzoo; Affiliate Marketplace; Affiliate Networks
Short Engaging Subject Lines 782
Short Form Sales Copy 721

See also Sales Letter Template; Copywriting
Side Door Strategy 81, 104

See also List Building; Freemium; Email Follow-Up
Sidebar Banners 90, 113

See also Profit Triggers; Blog Monetization; Affiliate Marketing
Sidebar Download Pages 204-205

See also Sidebar Strategy; Portal Pages; Cheat Sheets
Sidebar Strategy 204-205

See also Sidebar Download Pages; Portal Pages; Blog Strategy
Signature Course 690-691

See also Content Creation; Training Programs; Information Products
Signature File 574

See also Forum Posting; Backlinks; Profile Marketing
Signature Products 3-4, 25-26, 45-46, 72-73, 95-96

See also Yearlong Training Programs; Product Launch Timeline; Core Product Strategy
Simple Blog Setup 79, 102

See also WordPress Alternative; Blog Setup; Simplification
Simple Six-Figures 448, 450

See also 3-Part Plan; Sales Machine; Revenue Generation
Simple Six-Figures Cheat Sheet 198, 201
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See also Cheat Sheets; Six Core Categories; Growth
Simplicity Principle 125-126
See also One-at-a-Time Approach; Most Important Business Assets
Single Download Page 204
See also Cheat Sheets; Download Strategy; Conversion
Single Variable Testing 872
Sitepoint 634
See also PLR Sourcing Methods; Forum Marketplaces
Six Core Categories Alignment 201-202
See also Six Core Categories; Cheat Sheets; Connecting Free to Paid
Six Core Categories Navigation 87-88, 110-111
See also Content Navigation Pane; Core Categories; Multi-Path Conversion
Six Core Topics 703
See also 52 Issues; Yearlong Training Program; Content Structure
Six Ways To Splinter Products 773-775
Six Week Notice 672
See also Contest Duration; Marketing Partners; Publishing Schedule
Six-Part Content Formula 464
See also Content Monetization; Pre-selling; Call to Action
Six-Step Mastery Process 445
See also 3-Step Traffic System; Focus; Outsourcing; Continuous Improvement
Six-Week Product Cadence 136
See also Product Development; Cross-Selling; Business Building
Skill Development 745
See also Business Education; Self-Improvement; Productivity
Skimmers 756
Small Reports Fortune Example 136
See also Version 2 Strategy; Exit Strategy; Case Studies
Small Steps Strategy 47-48, 74-75, 97-98
See also Graduated Steps; Affiliate Activation; Sequential Marketing; New Affiliates
Small Tasks / Support 118-119
See also 3-Hour Workday; Outsourcing Non-Creatives
Sneak Peek 703-704
See also Content Marketing; Teaser; Value Demonstration
Social Media Ads 438
See also Facebook Ads; Twitter Ads; Audience Targeting; Social Media Marketing
Social Media Content Adaptation 609
See also Social Media Marketing; Content Repurposing; Omnichannel Marketing
Social Media Follow-Up Email 644
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See also Social Media Private Engagement; Inner Circle Partners; Template #3
Social Media For Research 100

See also News Sources; Content Research; F.A.S.T. Method (Research)
Social Media Influencer Identification 67, 94, 117

See also Finding Affiliates; Influencer Marketing; Social Media
Social Media Integration 865
Social Media List Building 443

See also Facebook; Email Lists; Lead Generation; Social Media Marketing
Social Media Management 483

See also Content Creation Outsourcing; Marketing Services
Social Media Marketing 316, 382-383, 430, 809

See also Facebook; Hashtags; Social Media Platforms; Social Media Posting, Traffic
Generation; Traffic Generation Activities, Marketing Strategy Planning; Twitter

Social Media Private Engagement 644

See also Reciprocation Strategy; Affiliate Partnerships
Social Media Promotion 577, 581

See also Facebook Marketing; Twitter; LinkedIn; Distribution Channels
Social Media Shares 693, 694, 696

See also Social Media Marketing; Engagement Metrics; Viral Content
Social Media Strategy And Content 840-841
Social Media Virality 865
Social Proof 38, 58, 85, 108, 184, 683-684, 731

See also Case Studies; Case Studies, Email Marketing; Copywriting; Copywriting
Components; Credibility; Persuasion; Testimonials

Social Proof Integration 606-608, 618

See also Conversion Optimization; Trust Building; Sales Psychology
Social Proof Titles 816-825
Socialsharemonkey.Com 804
Soft Call To Action 34-35, 54-55, 81-82, 104-105

See also Call to Action; Know Like and Trust; First Issue Strategy
Soft Sell 735

See also Hard Sell; Autoresponder Series; Email Marketing
Software As Bonus 682

See also Tools; Bonus Offers; Technology Integration
Solo Ads 889
Solo Mailing Swap Proposal Email 661

See also Solo Mailings; Email Metrics; Template #17
Solo Mailings 54-55, 81-82, 104-105, 661

See also Affiliate Resources; Copy-and-Paste Content; Email Marketing; List Building;
Swipe Files; Template #17
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Source Citation 102

See also Content Theft Warning; Credibility; Content Research
Special Affiliate Incentives 795
Special Offer 174-175

See also Free Traffic Formula; The Deal; The Event; Discount
Special Offers Strategy 784
Special Partner Commission Rates 641, 643-644, 651

See also Commission Rates; Affiliate Partnerships
Special Report Criteria 349-350

See also Deluxe Version; Special Report; Content Creation
Specific Claims 757
Specific Module Awareness 202

See also Connecting Free to Paid; Conversion Strategy
Specific Revision Requests 492

See also Project Management Best Practices; Quality Control
Splintered Product 669

See also Flash Sale; New Version; Existing Products
Splintering Products And Spin Offs 847
Split-Testing 786
Spontaneous Purchase 559

See also Entry-Level Product; Pricing Psychology
Spreading Efforts Too Thin 435

See also Focus; Mastery; 3-Step Traffic System
Srds 437

See also Postcard Advertising; Mailing Lists; Direct Mail
Standout Product 794
Start-Up Costs 743

See also Business Funding; Financial Planning; Budget Planning
Starting Facebook Group 574

See also Facebook Groups; Community Building
Starting Point Formula 461

See also Simple Six-Figures; Traffic; List Building; Product Creation
Step-By-Step Tutorial 583-585

See also Blog Links Page; Educational Content; Link Curation
Steps, Strategies, Or Statements 108

See also Article Outlining; F.A.S.T. Method (Writing); Analysis
Strategic Outsourcing 445

See also Delegation; Mastery Process; Freelancers; Learning
Strong Call To Action 39, 59, 86, 109
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See also Call to Action; Unadvertised Bonuses; Urgency and Scarcity
Sub-Niche Targeting 516, 522

See also List Segmentation; Laser-Targeted List
Subcontracting 738

See also Ghostwriting Services; Services; Outsourcing
Subheadlines 756
Subject Line Optimization 781-782, 890-891
Subscription Bonus 626

See also PLR; Autoresponder Email Series; Email List
Subscription Process 731

See also Opt-in Form; Lead Page; Autoresponder
Substance And Style 199

See also Cheat Sheets; Perceived Value; Visual Content
Successful Six 37, 57, 84, 107

See also Earncome Training Program; Benefits Highlighting
Super Affiliates 60, 64-65, 87, 64-65, 110, 64-65, 790, 794, 797

See also Affiliate Training; Exclusive Deals; Tier One Affiliates
Super Soul Sunday Example 865
Supplemental Materials 699

See also Course Creation; Value Addition; Content Creation
Support Forum 517

See also Lead Magnet; Membership Site Access
Supporting Tips 109-110

See also F.A.S.T. Method (Writing); Support; Article Writing; Article Outlining
Swag Bag Contribution 575

See also Offline Marketing; Event Marketing; Physical Products
Swipe File 164-165, 231, 366-367, 676, 678

See also Content Creation; Content Research; Content Templates; Copywriting;
Examples; Freemium; Freemiums; Implementation Ideas; Inspiration; Inspiration, ldea
Capture System; Strategy Collection

Swipe File Strategy 346

See also Email Coaching; Efficiency; Automation
Swipe Files 61, 88, 111

See also Solo Mailings; Affiliate Articles; Copy-and-Paste Content
Swot Analysis 742

See also Strategic Planning; Competitive Analysis; Business Planning
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Table Of Contents Research 692

See also Competitive Research; Book Research; Amazon; Topic Discovery
Target Market Profiling 749
Targeted Exclusivity 185-186

See also Special Offer; Private Sale; Social Proof
Targeted Offer 450, 461

See also Market Research; Product Creation; Audience; Demand
Task Breakdown 761-763
Task Prioritization 763-764
Team Collaboration 833
Technical Set Up 843
Technical Writing 855
Telephone Follow-Up Script 653-654

See also Physical Product Shipping Strategy; Template #11
Template Customization 826
Template Freemium 165-166

See also Freemiums; Content Creation; Templates; Forms
Templates As Time-Savers 701, 707

See also Fill-In-The-Blank Template; Mental Energy; Efficiency
Ten Smartest Product Promotion Strategies 800-809
Ten-Hour Workweek 112, 114, 124-125

See also Time Blocking; Focus and Balance; 3-Hour Workday
Ten-Hour Workweek Model 74, 78, 84, 97, 101, 107

See also 30-Minute Growth Plans; Time Management; Productivity Strategy
Terms Of Service 731

See also Landing Page; Opt-in Form
Test Order 502-503

See also Order Processing; Quality Control; Launch Process
Testable Email Elements 871-872
Testimonials 457, 703, 731, 752-753

See also Case Studies; Conversion; Credibility; Credibility Building; Social Proof; Trust
Testing 738

See also Traffic Conversion; Sales Funnel; Optimization
Testing And Tracking 730

See also Conversion Rate; Email Campaign
Thank All Affiliates 674

See also Prize Distribution; Publish Results; Marketing Partners
Thank You Page 735-736

See also Cross-Promotion; Upselling; Order Form
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Thank You Page Ad Swap Proposal 660

See also Thank You Page Ad Swaps; Template #16
Thank You Page Ad Swaps 660

See also Affiliate Partnerships; Cross-Promotion; Template #16
Thank You Page Promotion 563

See also Upselling; Cross-selling
Three Types Of $97 PLR 144-145

See also PLR Best Practices; Content Types; Product Formats
Three Ways To Grow Your Business 460

See also Revenue Growth; Traffic; Conversion; Backend
Three-Piece Funnel Start 565

See also Sales Funnel; Product Development
Three-Stage Process 513, 515, 523

See also List Segmentation; Conversion Sequence; Drip Feed
Thump Value 146

See also Value Perception; Content Variety; Packaging
Tier One Affiliates 65, 92, 115

See also Super Affiliates; Market Leaders; Influencers
Time Blocking 118, 124-125

See also 45-Minute Blocks; 30-45 Minute Blocks; Daily Work Schedule
Time Estimation 763
Time Freedom 839
Time Limits 39, 59, 86, 109

See also Urgency; Unadvertised Bonuses; Unit Limits; Scarcity
Time Tracking Tools 835
Time Value 127

See also Outsourcing Non-Creatives; Transcription Example
Time Zone Management 492-493

See also Project Management Best Practices; International Hiring
Time Zone Segmentation 786
Time-Based Outsourcing 482

See also Determining Outsourcing Needs; High-Value Tasks; Low-Value Tasks
Time-Limited Offer 173-174

See also Free Traffic Formula; Urgency; Special Offer
Time-Sensitive Tasks 125

See also Weekly Schedule Structure; Flex Day
Time-Sensitive Titles 813-822
Tiny Favor Request Email 648

See also Tiny Favor Strategy; Report Contributions; Template #6
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Tiny Favor Strategy 648
See also Report Contributions; Reciprocation Strategy; Template #6
Tips Article Template 600-601
See also Advice Content; Quick Wins; Actionable Content
Title Creation 476
See also Content Marketing; Copywriting; Reader Attraction
To-Do Lists 760, 763-764
Toolkit Components 351-353
See also Deluxe Version; Toolkit; Content Creation
Top Of Mind Awareness 458

See also Regular Communication; Newsletters; Frequency; Brand Awareness

Top Vendor Analysis 793
Topic Research Methods 569-570, 578

See also Market Research; Content Planning; Niche Research
Topic Validation 691, 698

See also Market Research; Content Strategy; Demand Analysis
Toy Dog List Example 873-874, 876
Track And Test 460, 870-873, 891

See also Analytics; Conversion Rate; Optimization; Testing
Tracking And Testing 445

See also Analytics; Optimization; Data-Driven Marketing; Mastery Process
Traffic And Advertising Strategy 761
Traffic Conversion 734

See also Sales Funnel; Entry Point; Lead Magnet
Traffic Conversion Vs Generation 121

See also Balance; Traffic Generation; Conversion Rate
Traffic Generation Services 483

See also SEO Services; PPC Marketing; Affiliate Marketing
Traffic Jam 49, 76, 99

See also Partner Traffic; Scaling; Traffic Volume
Traffic Master Cheat Sheet 198, 201, 202

See also Cheat Sheets; Six Core Categories; Traffic; Acquisition
Traffic Source Segmentation 876
Traffic Stats Analysis 693

See also Analytics; Popular Content; Keyword Research; SEO
Transcript Interview 533-534

See also Self-Interview Model; Text-Based Content
Transcription Example 127

See also Time Value; Outsourcing Non-Creatives
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Transcription Services 484

See also Content Repurposing; Content Creation Outsourcing
Trap Door Strategy 81-82, 104-105

See also User Engagement; Content Strategy; Site Stickiness
Trekkies Example 864
Trend/News Titles 815
Tribal Psychology 864
Trigger Words 476, 750, 782

See also Copywriting; Headlines; Persuasion
Tripwire Product 465

See also Sales Funnel; Front-End Offer; Customer Acquisition
Trust Building 780-781
Tutorial Format 470, 472

See also Content Formats; Instructional Content; Process Documentation
Tv And Radio Ads 438

See also Media Buying; Offline Marketing; Targeted Placement
Twenty Standard Interview Questions 541-542

See also Interview Question Sources; Content Templates
Twitter 327, 430, 451, 809

See also Community Building; Facebook; Facebook, Social Media Marketing; Social
Media; Social Media Content Distribution; Social Media Marketing

Two Lists Strategy 514

See also List Segmentation; Laser-Targeted List
Two-Step Advertising 792
Two-Step Contact Method 538-539

See also Finding Interviewers; Outreach

U

Ultimate Guide Format 819-823
Unadvertised Bonus Strategy 147

See also Backend Profit; Cross-Selling; Value Addition
Unadvertised Bonuses 39, 59, 86, 109

See also Adding Value; Time Limits; Unit Limits; Urgency
Unconditional Guarantee 754
Unique Selling Position 679

See also Perceived Value; Competitive Advantage; Product Positioning
Unit Limits 39, 59, 86, 109

See also Scarcity; Unadvertised Bonuses; Time Limits; Urgency
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Unrestricted PLR 142-143

See also PLR Content Sources; License Types; Content Rights
Unsubscribe Rate 860-861, 874
Up-To-Date Content Benefit 702-703

See also Real-Time Content Creation; Competitive Advantage; Value Proposition
Upbuilding 116

See also List Marketing; Database; R.O.U.T.I.N.E. Framework
Updating Existing Products 846-847
Upgrade Strategy 769-770
Upsell 333-338

See also Cross Sell; Backend Profit; Average Order Value; One Time Offer
Upsell Caution 338

See also Upsell; Customer Experience; Conversion Optimization
Upsell Pricing Strategy 342

See also Upsell; Price Point; Value Perception
Upselling 735

See also Cross-Promotion; Order Form; Sales Funnel; Thank You Page
Upsells 460, 556-557, 563, 743

See also AOV; Backend Offer; Cross-Promotion; Cross-sell; Cross-sells; One-Time
Offers; Order Bump; Order Form Optimization; Sales Funnel

Upwork 327, 410, 730

See also Delegation; Elance, Outsourcing; Freelancer Hiring; Infographics; Outsourcing;
elLance

Urgency 755-756
Urgency And Scarcity 39, 59, 86, 109
See also Time Limits; Unit Limits; Unadvertised Bonuses
Urgency Email 155
See also Scarcity; Limited-Time Offer; Conversion Strategy; Email Sequence
Urgency Tactics 58, 85, 108
See also Limited-Time Offers; Deadlines; Special Occasions
Urgency Trigger 782, 784
Useful Yet Incomplete 467, 734

See also Content Marketing; Cross-Promotion; Entry-Level Product; Lead Magnet; Sales
Funnel; Value Ladder

Usp 749, 756-757

Vv

Valpak 436
See also Co-op and Bulk Mail Ads; Direct Mail
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Value Before Price 753
Value Pricing 713, 724

See also Product Package Strategy; Perceived Value; Low-Cost Front Package
Value Proposition 349-350

See also Special Report Criteria; Pricing Strategy; Customer Psychology
Varying Price Points 91, 114

See also Entry-Level Products; Premium Products; Product Ladder
Vault Membership Site 627

See also PLR; Membership Business Model; Content Library
Version 2 Strategy 136

See also Exit Strategy; Product Updates; Revenue Streams
Video Courses 690

See also Content Creation; Information Products; Training Programs
Video Marketing 323-324, 429

See also Content Syndication; YouTube; Vimeo; Visual Content, Traffic Generation;
YouTube; Facebook; Vimeo; Content Marketing

Video Production And Voice Overs 853-854
Video Production Outsourcing 483
See also Content Creation Outsourcing; Professional Services
Video Products 680
See also Audio Products; Live Events; Demonstrations
Video Sales Letter 731, 807
See also Landing Page; Sales Copy
Videos 517
See also Lead Magnet; Audios
Vimeo 324, 429
See also Video Marketing; Content Syndication, Video Marketing; YouTube
Vip Treatment 681-682
See also Customer Service; Customer Retention; Relationship Building
Viral Buzz 674
See also Contest Competition; Leader Board; Affiliate Contest
Viral Content 465
See also Social Media Marketing; Content Amplification; Organic Traffic
Viral Effect 575, 581, 587
See also Viral Report; Good Content Gets Shared; Social Sharing
Viral Marketing 362, 371, 372, 384, 389, 430

See also Contest Freemium; Discount Coupon Code; Social Media; Rafflecopter,
Marketing Strategy Planning; Social Media Posting; Viral Contests, Traffic Generation;
Social Media; Contests

Viral Marketing Campaign 441
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See also Social Media Sharing; Facebook; Shareable Content; Personal Traffic
Viral Marketing Strategy 803-804
Viral Report 575, 627

See also Content Marketing; PLR; Rebrandable Content; Traffic Generation; Viral
Marketing

Viralpdf 575
See also Viral Report; Rebrandable Content; PDF Creation
Virtual Assistant Rates 842
Virtual Team 829, 835-836
Visual lllustrations 685
See also Visual Content; Demonstrations; Clarity
Voice Personalization 629-630
See also Five-Step PLR Rewriting Process; Content Customization

wW

Warm Customer 337
See also Upsell; Point of Sale; Customer Acquisition
Warm Leads 771
Warning/Cautionary Titles 816-824
Warriorforum 634, 882
See also Forum Marketplaces; PLR Sourcing Methods
Ways To Make Money 888-890
Ways To Maximize Conversions 890-894
Webinar 518, 555, 560, 564, 576

See also Lead Magnet; Videos; Content Delivery; Online Training; Joint Venture;
Content Creation; Interview Marketing

Webinar Co-Creation 657

See also Joint Venture Partnerships; Joint List Ownership; Template #14
Webinar Co-Creation Proposal Email 657

See also Webinar Co-Creation; Joint List Ownership; Template #14
Webinar Marketing 805
Weekly Delivery Schedule 703, 705-706

See also Weekly Installments; Consistency; Habit Formation
Weekly Installments 702-703

See also 52 Issues; Yearlong Training Program; Continuity
Weekly Newsletter 27, 47, 74, 97

See also Bi-Weekly Newsletter; Newsletter as Salesletter; Autoresponder
Weekly Schedule Structure 124-125

See also Ten-Hour Workweek; Daily Work Blocks
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Weekly Schedules 5-6, 27-28, 47-48, 74-75, 97-98

See also Yearlong Training Programs; Time Management; Content Creation
Weekly To-Do Lists 764
Weight Loss Polling Example 876
Welcome Email 503-504

See also Autoresponder; Member Communication; Onboarding
What Benefits 475

See also Benefit Selling; Results Marketing; Value Proposition
What | Use 509

See also Resource Page; Affiliate Marketing; Authenticity
Where Benefits 475

See also Benefit Selling; Unique Selling Proposition; Pain Point Resolution
White Listing 785-786
White Space 757
Whitelisting 504

See also Autoresponder; Email Deliverability; Member Communication
Whois Lookup 793
Why Benefits 475

See also Differentiation; Objection Handling; Unique Selling Proposition
Wiifm 783
Wikipedia 101

See also Content Research; F.A.S.T. Method (Research); Terms; Credibility
Win-Win Relationship 31, 51, 78, 101

See also Quality Content Investment; Know Like and Trust
Word Clouds 694

See also Forum Research; Topic Discovery; Keyword Analysis
Word Count Planning 110

See also F.A.S.T. Method (Writing); Article Writing; Text Phase
Wordpress 451, 730, 762, 764

See also Blog; Content Management; Landing Page; Theme; Website
Wordpress Alternative 78, 101

See also Blog; Time Management; Simple Systems
Work With What You Have 56-57, 83-84, 106-107

See also Launch Strategy; Minimum Viable Product; Iterative Development
Worksheet Freemium 166

See also Freemiums; Content Creation; Planning; Strategy Development
Worksheets And Forms 518

See also Lead Magnet; Mind Maps and Infographics
Writer'S Block Elimination 592, 620
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See also Content Creation; Productivity; Writing Process

Written Documentation 831

Y

Yahoo! Answers 694

See also Market Research; Q&A Research; Topic Discovery
Year-Long Sequence 522

See also Drip Feed; Hands-off Automation
Yearlong Training Program 701-703

See also 52 Issues; Weekly Installments; Subscription Model; Continuity Program
Yearlong Training Programs 4-6, 7-10, 26-28, 29-32, 46-48, 49-52, 73-75, 76-79, 96-98,
99-102, 690

See also 72-Hour Launch; Content Creation; Content Delivery Models; Core Categories;
Day-by-Day Tasks; Membership Sites; Module Structure, Product Launch Timeline;
Signature Course; Weekly Schedules

Youtube 324, 429, 451, 697

See also Content Distribution; Content Research; Content Syndication, Video Marketing;
Social Media; Video Channel; Video Marketing; Vimeo

Youtube Ads 437

See also Video Marketing; Google Advertising; Social Media Ads
Youtube Comments 863
Youtube Marketing 574-575

See also Video Content; Keyword Research; SEO

Youtube Video Research 697
See also Video Marketing; Topic Discovery; Market Research
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